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WITH  FOODS  (IfsiiiKMl  to  play 

ail  <'\ tT-iiicrrasiiijr  part  in  tli(“  IVcd- 
in^  ol  oiir  arnirtl  lorccs.  main  thousands 
of  soldiiM's  unfamiliar  \\  itii  I'anniMi  foods 
\\ill  lio  ralli-d  upon  to  Imv.  Iiamlle, 
store,  and  I’ook.  these  |irodiiets. 

Id  help  the  Army  train  men  for  thesi- 
important  duties.  American  (ian  ('.om- 
pany,  with  the  eo-operation  of  the 
(,)iiartermaster  Corps,  has  completed 
a  earefnlly  prepared,  eompreheiisive 
"Canned  Food  Mannar’. 


A  trihnte  to  the  value  and  need  for 
such  a  hook  was  demonstrated  hy  a 
reipiest  from  the  (,)narterinaster  Cori»s 
that  enonjrh  copies  he  printed  to  pro¬ 
vide  each  Aless  Sergeant,  Commissary 
f)Hicer  and  student  at  schools  for  bakers 
and  cooks,  with  a  copy. 

American  (dm  (Company  is  partieu- 
larlv  proud  of  this  new  and  important 
addition  to  its  long  list  of  liooklets 
designed  to  [ironiote  a  better  under¬ 
standing  of  the  foods  you  pack. 


L 


AMERICAN  CAN 

230  PARK  AVENUE,  NEW 


COMPANY 

Y  O  R  K ,  N  .  Y . 


Canco  Publishes  92-Page 

Canned  Food  Manual 

for  the  ARMY 


It  s  a  virtual  eiievelopedia  of  helpful 
information  about  eaiiued  foods.  It  tells 
how  the\  re  [irepared  and  canned.  gi\  es 
their  nntritiv  e  \  allies  and  eoimiioii  uses, 
deserihes  the  best  methods  id  haiidliiig 
and  storing  them.  It  also  contains  time- 
sa\  ing  charts  to  determine  a viT  age  serv¬ 
ings  and  i-ost  |ier  serving  of  all  eauui'd 
foods  aiipeariiig  on  the  Armv  Siih- 


C-751-T 


A  NECESSITY  FOR  BETTER  PACKS 
OF  PEAS  OR  LIMA  BEANS 
AT  GREATER  PROFITS 

The  successful  operation  of  a  pea  or 
lima  bean  cannery  depends  largely  on  the 
efficiency  and  economy  of  its  hulling 
machines.'  .  Viners  and  equipment  that 
will  thresh  the  highest  percentage  of  the 
quality  from  the  vines,  that  reduce 
breakage,  save  peas,  and  improve  the 
quality,  largely  determine  the  profit. 

Consequently  Hamachek  Ideal  Viners 
and  Equipment  are  playing  an  increas¬ 
ingly  important  part  in  the  production 
of  canned  and  frozen  peas  and  lima  beans. 


HELP  PROVIDE  THESE  TWO 
GREAT  ESSENTIALS  FOR  VICTORY 


SUPER  JUICE  EXTRACTOR 


Speeds  up  and  improves 
juicing,  by  utilizing  non- 
aerating  revolving  screw 
p-inciple.  Capacity,  400 
to  500  bushels  per  hour; 
output  30  to  40  gal.  juice 
per  minute.  Density  of 
juice  under  control  at  all 
times.  Equally  efficient 
on  whole,  cold,  or  scald¬ 
ed  tomatoes,  or  the  pre¬ 
heated,  broken  down  and 
crushed. 


MAIL  COUPON  for  FREE 


Catalog,  Modern  Canning  Machinery 


First,  the  government's  war  requirements  must  be  supplied; 
second,  the  needs  of  the  caiming  industry  to  produce  a  big 
share  of  the  food  needed  for  fighting  men  and  those  at  home 
must  be  met.  We  may  not  be  able  to  make  deliveries  this  year 
on  some  machinery  ordered  now;  but  many  canners  are  antici¬ 
pating  1943  needs  by  checking  machinery  requirements  now 
and  ordering  for  delivery  early  next  year.  Will  you  do  this, 
too,  to  help  Victory  Production? 


TOMATO  and  TOMATO  PRODUCT  CANNERS 


^  HAND  PACK  FIILEK 

This  exceptionally  versa¬ 
tile  machine  is  one  of  the 
most  useful  ever  devised. 
Adjustable  for  various 
size  cans,  and  feeds  them 
continuously,  automatical¬ 
ly,  accurately.  Provides 
large  capacity  in  small 
floor  space.  Automatic 
attachments  if  desired. 


raiHiiB 


SOMMaMlglDM 


(SfMragiie- Sells  Division) 
HOOPfStON,  ILLINOIS 

FOOD  MACHINERY  CORP.,  Hoopeston,  III. 

Please  send:  Full  Details  Re: _ _ 

r~|  Your  General  Catalog 


Attention  ot:- 


AM ACHE 

MACHINE  CO. 

Green  Pea  Hulling  Specialists 
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CORN  PRODUCTS  SALES  CO 

17  Battery  Place,  New  York,  N.  Y. 


Many  a  prospect  turns  out  to  be  a  problem 
—  a  "hard  one  to  crack!"  But  we  have 
met  very  few  "tough  customers"  who  did  not  listen  to 
reason;  when  the  product  delivers  the  goods,  the  hardest- 
shelled  prospect  gives  way. 

Take  CERELOSE  (pure  Dextrose)  for  example.  This  pure 
white  crystalline  sugar  is  improving  the  quality,  flavor, 
texture  and  other  characteristics  of  many  fine  canned  foods. 
We  could  talk  ourselves  blue  in  the  face  about  its  remark¬ 
able  properties,  but  it  seems  that  we  must  demonstrate  to 
every  manufacturer  in  the  canning  industry  that  CERELOSE 
helps  make  a  good  product  better! 

That's  how  we  have  sold  CERELOSE — strictly  on  its  merits 
— on  its  ability  to  produce. 
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Picture  of  a  war  weapon — in  a  canner 


“lUST  a  grease  gun/’  you  say?  “Not  worth 
more  than  a  couple  of  dollars  as  it  lies 
there  idle?”  Right  you  are.  Yet  the  minute  an 
alert  foreman  picks  it  up  and  shoots  grease 
into  important  machinery — it  becomes  indis¬ 
pensable! 

Used  regularly,  the  grease  gun  is  your  vital 
weapon  against  wear.  It  helps  keep  machinery 
working,  cans  of  food  moving  out — plays  a  big 
part  in  keeping  a  cannery  producing. 

Your  efficient,  high-speed  Continental  closing 
machines  are  smooth-operating,  precision-made 
pieces  of  machinery.  Their  non-corrosive  parts 
resist  wear  and  tear.  Give  them  every  oppor¬ 
tunity  to  live  up  to  their  reputation  of  efficient 
operation.  And  efficiency  is  important  to  all 
of  us,  especially  today  when  war  efforts  re¬ 
quire  so  much  of  the  country’s  resources. 
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HOW  TO  GET  BETTER  AND  LONGER  SERVICE 
FROM  YOUR  MACHINERY 


I.  Oil  high-speed 
bearingsor  moving 
parts  more  often 
than  ordinary 
parts. 


2.  Use  a  high- 
grade  lubricantfor 
grease-gun  appli¬ 
cation.  (Or  a  free- 
flowing  oil  in 
ordinary  oil  can.) 


steam  the  machine 
after  the  packing 
season.  Spray  with 
fine  oil  by  steam 
hose.  The  steam 
evaporates — the 
oil  remains. 


CONTINENTAL 
CAN  COMPANY 

OFFICES  AND  PLANTS  IN  ALL  PRINCIPAL  CITIES 
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EDITORIALS 


The  answer — Thirteen  of  the  industry’s  leading 
canners  sat  down  with  five  Government  officials, 
on  May  8th,  to  study  the  Price  Ceilings  on  canned 
foods,  at  the  request  of  the  Secretary  of  Agriculture 
(under  whom  food  matters  come)  with  the  further  in¬ 
junction  “that  the  committee  should  stay  on  the  job 
until  completed.’’  Ten  days  later  a  report  covering 
canned  vegetables — you  have  it  elsewhere  in  this  issue 
— came  from  this  committee,  and  it  is  promised  action 
on  canned  fruits  etc.,  will  follow  as  promptly  as 
possible. 

Remember  there  were  13  canners  to  5  Government 
men,  and  that  it  took  10  days  to  reach  a  determination 
on  canned  vegetables  alone.  Bet  there  were  some  in¬ 
teresting  but  hectic  hours  in  those  closed  meetings, 
doubtless  running  far  into  the  nights;  the  average 
Washington  official  war  working  time  being  18  hours 
per  day.  So,  to  begin  with  the  industry  was  well  repre¬ 
sented  in  numbers  and  ability,  precluding  every  possi¬ 
bility  of  anything  being  “put-over’’  on  the  canners. 
Before  you  erupt  against  the  ruling,  as  is  the  good  old 
American  way,  take  time  to  study  it,  and  to  thoroughly 
understand  it.  You  have  been  sent  copies  by  the 
N  ■  A.,  but  we  re-publish  the  official,  as  is,  to  embody 
it  in  your  files.  As  an  unbiased,  disinterested  spectator 
or  .he  side  lines,  it  looks  good  to  us;  but  since  the 
N  ..A.  represented  the  industry,  in  the  general  meet- 
in  and  since  it  has  legal  experts,  we  are  going  to 
a’  ,  A  their  explanation  and  opinion,  and  withhold  our 
O'  _  opinion.  But  our  sheckels  would  go  on  the  canner 
n  v.  ^bers  as  not  having  lost ! ! 

’le  war  and  the  Government  need  canned  foods  so 
t  y  that  they  would  spoil  you  in  your  demands,  rath- 
e  .lan  take  any  chances  of  having  you  lessen  your 
(  ts.  That  ought  to  be  a  military  secret,  withheld 
f  i  other  industries,  but  let  them  think  it  over,  and 
■-  will  realize  the  reason  for  it,  and  its  truth. 

SSURANCE — The  National  Food  Brokers  Associ- 
'<■  a  saw  the  importance  of  allaying  all  fears  or  mis- 
rstandings  about  this  whole  price  ruling  matter, 
so  they  reproduced  an  editorial  in  “Printer’s  Ink’’ 
May  8th  and  sent  a  copy  to  their  membership 


Everybody  knows  this  aggressive  little  business  jour¬ 
nal  (little  in  size  not  in  power)  ;  knows  that  it  is  fear¬ 
less  and  independent,  and  has  confidence  that  what  it 
says  is  trustworthy.  We  hope  “Printers’  Ink”  will 
not  object  if  we  try  to  spread  their  good  work  to  cover 
the  entire  canning  industry  from  coast  to  coast  and 
from  Canada  to  the  Gulf,  yea,  even  into  South  America, 
and  so  we  urge  you  to  read  that  editorial,  that  you 
may  get  your  think-tank  charged  with  the  truth  and 
with  nothing  but  the  truth.  Here  it  is : 

EDITORIAI^“PRINTERS’  INK,”  MAY  8,  1942 
MR.  HENDERSON  AND  HIS  BOYS 

The  Emergency  Price  Control  Act — under  which  the 
Office  of  Price  Administration  has  set  a  ceiling  over 
virtually  everything  that  Americans  eat,  wear  and 
use — is  an  exaggerated  example  of  economics  mixed 
with  and  adulterated  by  politics.  Business  men  who 
look  upon  it  as  a  potential  threat  to  the  American 
economy  are  not  unjustified. 

But,  speaking  relatively,  there  is  one  bright  spot  in 
the  picture:  Leon  Henderson  and  his  OPA  associates 
under  whom  and  by  whom  the  Act  will  be  administered. 

Now,  then,  we  are  well  aware  that  Leon  Henderson 
is  a  New  Dealer  of  New  Dealers  who  is  in  thorough 
sympathy  with  the  fundamental  tenets  of  the  Roosevelt 
administration.  His  views  of  economic,  political  and 
social  questions  are  the  exact  opposite  of  conservative. 
However,  certain  business  men  have  been  radically 
wrong  in  picturing  Mr.  Henderson  as  a  blood-thirsty 
gentleman  running  around  with  a  meat  ax,  striking 
out  savagely  at  anything  having  to  do  with  the  manu¬ 
facture  or  selling  of  merchandise.  In  the  humble  esti¬ 
mation  of  PRINTERS’  INK —  and,  for  this  once  at 
least,  we  happen  to  know  what  we  are  talking  about — 
the  presence  of  Leon  Henderson  as  Price  Adminis¬ 
trator  is  the  one  element  that  prevents  the  Act  from 
becoming  the  source  of  much  mischief  and  possible 
economic  tragedy. 

Despite  all  his  radical  ideas,  he  is  an  extremely  able 
economist  who  believes  in  and  has  a  healthy  respect 
for  economic  principles.  He  knows  and  recognizes 
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that  these  principles  cannot  be  pulled  and  hauled 
around  to  meet  all  the  variegated  prejudices,  all  the 
likes  and  dislikes  of  the  rather  dismaying  aggregation 
of  uplifters  that  one  sees  in  Washington  these  days. 
Sometimes  inclined  to  be  ruthless,  he  is  also  honest  to 
the  utmost  degree.  Being  mentally  upright,  he  thinks 
clearly  and  then  has  the  high  courage  to  carry  out  the 
results  of  his  thinking. 

Mr.  Henderson,  as  Price  Administrator,  presides 
over  a  truly  remarkable  collection  of  talent.  On  his 
staff  are  a  considerable  number  of  brainy  young  econo¬ 
mists,  lawyers  and  others.  One  and  all,  they  are 
zealots  simply  aflame  with  enthusiasm  and  almost 
bursting  with  pent-up  energy.  Their  integrity,  earn¬ 
estness  and  patriotism  are  beyond  dispute.  It  seems 
that  they  have  almost  everything  but  experience ;  they 
are  theorists  rather  than  doers.  Well,  there  they  are 
in  Washington  clustered  around  Leon  (they  call  him 
Leon  and  he  addresses  them  by  their  first  names  or 
nicknames)  with  the  most  glittering  of  opportunities 
to  make  their  dreams  come  true.  Working  eighteen 
hours  a  day,  they  and  their  chief  have  finally  brought 
forth  the  General  Maximum  Price  Regulation.  For 
them  it  was  a  labor  of  love;  having  the  power  to  try 
out  their  theories  on  the  economy  of  the  world’s  great¬ 
est  nation,  they  gave  to  the  work  their  all. 

The  spectacle  of  Leon  Henderson  and  his  brilliant 
young  men  at  work  is  overwhelmingly  fascinating.  If 
they  fail,  their  failure  will  not  be  the  result  of  clumsy 
political  bungling  and  opportunistic  vote-seeking. 

Some  way  or  other  we  feel  that  the  young  men  of 
the  OPA  and  their  hardboiled,  fearless  and  entirely 
capable  boss  are  going  to  get  away  with  this  thing  in 
at  least  fairly  good  shape. 

Be  it  remembered  that  they  did  not  write  or  enact 
the  Emergency  Price  Control  Act. — Indeed  there  is 
reason  to  believe  that  certain  portions  of  the  law  are 
entirely  distasteful  to  them.  In  this  particular  case  it 
is  in  the  enforcement  of  the  law  rather  than  the  law 
itself  that  the  possibilities  for  benefit  or  damage  to  the 
country  are  to  be  found.  Not  by  any  manner  of  means 
is  everything  nailed  down  or  laid  out  in  one-two-three 
order.  The  Price  Administrator  has  the  widest  lati¬ 
tude  to  act  in  accordance  with  circumstances  as  they 
arise ;  for  the  time  being  he  is  the  price  czar.  If  this 
price  czar  were  wildeyed  and  economically  unsound 
as  is  the  price  law  in  many  respects,  the  country’s  busi¬ 
ness  men  could  be  excused  if  they  got  thoroughly 
scared.  They  would  have  abundant  cause  to  fear  for  the 
future  of  the  profit  system.  They  would  not  be  entirely 
wrong  if  they  thought  that  the  American  competitive 
system  was  in  real  danger.  They  might  reasonably 
conclude  that  under  the  circumstances  it  would  be  a 
sheer  waste  of  time  and  money  to  advertise  in  an  effort 
to  protect  trade-mark  values  and  good-will. 

But  in  the  present  case  we  are  indeed  happy  to  pro¬ 
claim  that  there  is  not  the  slightest  basis  for  such  ap¬ 
prehension.  Mr.  Henderson  and  his  merry  young  men 
will  administer  this  price  ceiling  business  with  consci¬ 
entious  regard  and  respect  for  the  principle  that  under 
no  circumstances  must  business  be  manhandled  in  such 
y  way  as  to  lay  the  ground-work  for  the  coming  of  an 


American  Hitler  after  the  war.  They  believe  implicitly 
and  wholeheartedly  in  the  profit  system.  They  believe 
in  the  law  of  competition.  They  believe  in  advertising. 
They  recognize  an  established  trademark  as  being  the 
symbol  of  priceless  good-will.  Moreover,  they  will  not 
stand  for  political  interference. 

Zealots,  one  and  all,  they  are  going  to  give  this  thing 
all  they  have  got.  And,  believe  it  or  not,  among  them 
all  they  have  got  a  great  deal. 

Don’t  ask  us  how  or  why  we  happen  to  know  so  much 
about  past,  present  and  future  activities  in  OPA.  We 
just  know  it — that’s  all.  It  will  be  observed  that  all 
these  statements  here  are  made  without  qualification  or 
hedging. 


THE  ALMANAC — You  note  that  this  issue  is  in 
two  sections:  Section  1,  the  regular  issue,  and  Section 
2  the  annual  Almanac,  as  has  been  done  for  years. 

Canners  and  many  supplymen  “missed  the  boat” 
when  they  allowed  this  year’s  Almanac  to  go  out  with¬ 
out  their  advertisement.  See  above  what  “Printers’ 
Ink”  thinks  about  advertising.  And  here  is  what  we 
think,  as  expressed  in  feature  articles  during  the  past 
months,  for  the  special  attention  of  canners  and  of  all 
supply  men  of  every  kind.  Remember  ? 

KEEP  YOUR  NAME  ALIVE 

YOU  CAN’T  FIRE  your  customers  for  the  duration 
and  expect  to  renew  old  ties  with  a  slap  on  the  back 
and  a  smile. 

UNCLE  SAM  may  be  your  best  customer  today,  but 
what  about  tomorroiv?  There  will  be  a  tomorrow,  you 
know.  Are  you  willing  to  kill  the  good  ivill  which  you 
have  built  thru  the  years,  by  letting  your  customers 
forget  you? 

BUSINESS  ACQUAINTANCE  LASTS  only  as  long 
as  your  customers  remember  you ! 

THE  ONLY  INSURANCE — business  assurance — 
is  to  keep  your  name  alive.  Keep  your  name  and  your 
products  before  your  customers  constantly.  Advertise, 
now  and  regularly.  The  fact  you  are  sold  up  for  the 
present  is  the  best  kind  of  testimonial,  but  tell  them 
you’ll  be  ready  to  take  care  of  them,  and  that  you  want 
to. 


Calendar  Of  Events 


JUNE  1-2,  1942 — Spring  Meeting,  Michigan  Canners  Association, 
Park  Place  Hotel,  Traverse  City,  Michigan. 

JUNE  8-14,  1942 — Annual  Convention,  National  Association  of 
Retail  Grocers,  Palmer  House,  Chicago,  Illinois. 

JUNE  10-19,  1942 — Annual,  Indiana  Canners  Technicians  Schcol, 
Horticultural  Building,  Purdue  University,  Lafayette,  Ind. 

JUNE  15,  1942 — Summer  Meeting,  Maine  Canners  Association, 
Lakewood  near  Skowhegan,  Maine. 

JUNE  15-17,  1942 — Third  Annual  Meeting,  Institute  of  Fcod 
Technologists,  Minneapolis,  Minnesota. 

JUNE  24,  1942 — Annual  Mid-year  Meeting,  National  Pic  le 
Packers  Association,  Palmer  House,  Chicago,  Ill. 
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VEGETABLE  PRICE  CEILING  REGULATIONS 


OPA  and  USDA  Jointly  Announce  Price  Regulation 
and  Support  Program  for  Canned  Vegetables 
by  National  Canners  Association 


The  basis  for  a  supplementary 
price  regulation  governing  appli¬ 
cable  price  ceilings  for  canned 
vegetables,  and  contemplated  ac¬ 
tion  by  the  Department  of  Agricul¬ 
ture  in  support  of  such  ceilings  on 
selected  commodities,  has  been  an¬ 
nounced  in  a  joint  statement  issued 
by  the  Office  of  Price  Administra¬ 
tion  and  the  Department  of  Agri¬ 
culture.  Detailed  regulations  are 
expected  to  be  issued  within  a  short 
time  and  the  National  Canners  As¬ 
sociation  will  send  them  promptly 
to  the  industry.  Conferences  are 
being  continued  on  canned  fruits, 
the  regulations  for  which  will  be 
announced  as  early  as  practicable. 

Vegetables — The  announcement 
regarding  canned  vegetables  fol¬ 
lowed  a  series  of  conferences  which 
began  on  May  8th  and  in  which 
representatives  of  the  Office  of 
Price  Administration,  Department 
of  Agriculture,  and  National  Can¬ 
ners  Association  participated.  Ap¬ 
pointment  of  this  joint  committee 
was  suggested  by  Secretary  of 
Agriculture  Claude  R.  Wickard  in 
his  address  at  the  meeting  of  the 
Bo.'i’d  of  Directors  on  May  8th. 

Authority  to  formulate  the  regu¬ 
lations  resides  in  the  Government 
ag  ncies,  and  the  decisions  that  the 
re'- ilations  represent  are  those 
ol  the  Government  agencies 
CO  "  erned. 

ext  of  the  joint  statement 
fo  iws: 

‘"'he  Office  of  Price  Administra- 
ti'.  and  the  U.  S.  Department  of 
Ai  iculture  today  (May  18th) 
jo  tly  announced  a  plan  for  a 
pr.  o-regulation  and  price-support 
pr  ram  for  canned  vegetables  of 
th  '*942  pack. 

pecific  price  regulation  cover- 
in  canned  vegetables  at  the  can- 
ne  ,  level  will  be  issued  by  the 
Ol  'e  of  Price  Administration 
wi  in  the  next  few  days.  This 
01  regulation  will  establish  new 

'mum  prices  for  canners  on  the 


1942  pack  of  canned  vegetables  to 
supplant  those  which  have  been 
in  effect  for  canners  since  May  11, 
1942,  under  the  General  Maximum 
Price  Regulation. 

“The  announcement  of  a  specific 
formula  establishing  ceilings  on 
canned  vegetables  prior  to  actual 
issuance  of  the  regulation  is  de¬ 
signed  to  advise  the  canning  trade 
regarding  the  Department  of  Agri¬ 
culture  and  OPA’s  position  as  the 
1942  active  packing  season  begins. 

“While  the  OPA  price  Regula¬ 
tion  applies  to  most  canned  vege¬ 
tables,  the  Department  of  Agricul¬ 
ture’s  support  of  prices  is  made  to 
assure  production  of  sufficient 
quantities  of  certain  canned  vege¬ 
tables  to  meet  the  expanding  needs 
of  the  armed  forces,  the  United 
Nations,  and  domestic  consump¬ 
tion.  The  canned  vegetables  to  be 
supported  by  the  Department’s 
program  are  asparagus,  lima 
beans,  snap  beans,  beets,  sweet 
corn,  carrots,  peas,  spinach,  pump¬ 
kins,  squash,  tomatoes  and  tomato 
juice. 

P)  'ices — Principal  provisions  of 
the  support  program  are  guaran¬ 
teed  prices  to  canners  of  these 
specified  canned  vegetables  at  92 
per  cent  of  the  canner’s  individual 
gross  ceiling  prices;  price  guaran¬ 
tees  limited  to  U.  S.  Grades  A,  B 
and  C;  and  guaranteed  prices  to 
canners  in  any  area  in  no  case  to 
exceed  95  per  cent  of  the  average 
ceiling  price,  by  can  sizes,  for  (1) 
all  sales  within  a  given  grade,  or 
(2)  all  sales  of  a  particular  style 
or  size  within  a  given  grade,  which¬ 
ever  is  lower.  Detailed  provisions 
will  be  worked  out  with  the  assis¬ 
tance  of  a  subcommittee  of  canners 
selected  by  the  industry. 

In  announcing  this  support, 
which  will  be  carried  out  by  the 
Agricultural  Marketing  Adminis¬ 
tration,  Agriculture  Department 
officials  pointed  out  that  the  action 
assures  an  outlet,  through  canners. 


for  crops  that  growers  already 
have  contracted  to  produce.  It 
supplements  price  support  meas¬ 
ures  already  in  effect  to  obtain  ex¬ 
panded  production  of  tomatoes  and 
peas  and  extends  price  supports  to 
other  specified  canning  crops. 

In  a  joint  statement.  Secretary 
of  Agriculture  Claude  R.  Wickard 
and  Price  Administrator  Leon 
Henderson  said : 

“The  price  regulation  and  sup¬ 
port  program  has  been  drafted 
with  the  three-way  purpose  of  en¬ 
abling  canners  to  operate  at  maxi¬ 
mum  production;  to  enable  farm¬ 
ers  to  produce  to  capacity ;  and  to 
protect  consumers  against  payin:? 
prices  for  canned  vegetables  higher 
than  those  prevailing  in  March.” 

Broad  general  features  of  the 
forthcoming  canned  vegetable  price 
regulation  were  outlined  by  OPA 
officials.  The  regulation  is  ex¬ 
pected  to  enable  each  canner  to  es¬ 
tablish  his  maximum  f.  o.  b.  fac¬ 
tory  prices  for  the  1942  pack  for 
individual  grades  and  sizes  by 
using  the  following  formula: 

Method  —  (1)  The  weighted 
average  price  charged  by  the  can¬ 
ner  for  certain  sales  of  each  grade 
and  container  size  made  by  him 
during  the  first  60  days  after  be¬ 
ginning  of  the  1941  pack. 

(2)  To  which  shall  be  added 
eight  per  cent  to  compensate  for 
necessary  increases  in  cost  incur¬ 
red  in  putting  up  the  1942  pack  as 
compared  with  that  of  1941,  ex¬ 
clusive  of  raw  material  costs. 

(3)  To  this  may  be  added  the  ac¬ 
tual  increases  in  the  cost  of  raw 
materials  for  the  1942  pack  over 
the  1941  pack.  However,  such  in¬ 
creases  shall  not  exceed  advances 
in  the  cost  of  raw  materials  as  of 
May  4, 1942. 

This  formula  applies  only  at  the 
canner’s  level  and  only  to  the  can¬ 
ned  vegetables  put  up  by  the 
canner  during  the  1942  pack. 
Ceilings  for  the  1941  packs  and 
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those  of  prior  years  will  remain  the 
highest  prices  prevailing  in  March 
1942;  as  provided  by  the  General 
Maximum  Price  Regulation. 

OPA  headquarters  indicated  that 
the  new  base  prices  under  the  for¬ 
mula  probably  will  result  in  a  more 
equitable  price  level  between  the 
individual  canners  than  the  basis 
which  existed  during  March,  1942. 
Since  May  11,  1942,  canners  have 
been  operating  under  the  General 
Maximum  Price  Regulation  with 
their  ceilings  at  the  peak  March 
sales  or  delivery  prices.  March 
generally  represents  the  tail-end 
of  the  old  packing  season  and, 
therefore,  many  canners  were 
either  out  of  stock  and  made  no 
sales  or  made  deliveries  in  that 
month  based  on  sales  made  in  an 
earlier  period. 

It  is  expected  that  application  of 
the  new  pricing  formula  will  tend 
to  equalize  and  establish  a  fairer 
and  more  uniform  canner  price 
level  for  canned  vegetables.  In 
some  instances,  it  may  result  in  an 
increase  in  the  individual  canner’s 
ceiling  price  for  canned  vegetables 
from  the  current  March,  1942 
level,  under  which  he  is  now  oper¬ 
ating.  In  other  cases,  the  switch 
to  the  formula  may  result  in  a  de¬ 
crease  in  the  individual  canner’s 
maximum  price.  In  all  events, 
however,  the  new  OPA  regulation 
is  designed  to  compensate  for  the 
canner’s  necessary  increased  costs, 
including  raw  materials  and  labor 
for  putting  up  the  1942  pack  and 
at  the  same  time  invoke  a  minimum 
of  hardship  to  the  distributor. 

Immediately  following  issuance 
of  the  canned  vegetable  regulation, 
OPA  and  Agriculture  will  direct 
attention  toward  canned  fruits. 
Preliminary  studies  are  being 
made  from  results  of  a  question¬ 
naire  sent  to  the  trade  by  OPA. 
Definite  price  regulation  on  canned 
fruits  is  expected  to  follow  in  short 
order,  OPA  officials  said.” 

CEILING  PRICE  DEFINED 

OPA,  May  18 

Emphasis  was  placed  May  18  by  Price 
Administrator  Leon  Henderson  on  the 
recent  ruling  by  the  Office  of  Price 
Administration  that  wholesalers  and 
manufacturers  who  delivered  articles  as 
samples,  or  on  memorandum,  during 


Maixh,  1942,  may  not  use  the  prices  at 
which  these  articles  were  offered,  to  price 
them  under  the  General  Maximum  Price 
Regulation. 

The  samples  or  memorandum  goods, 
Mr.  Henderson  pointed  out,  probably 
would  have  been  priced  higher  than 
goods  actually  delivered  in  March. 

“In  many  instances,”  he  said,  “these 
goods  would  have  been  Fall  lines.  The 
sample  or  memorandum  prices,  however, 
under  the  Regulation,  may  not  be  used  as 
the  basis  for  pricing  the  manufacturer’s 
or  wholesaler’s  Fall  line. 

“The  primary  test  for  determining  a 
seller’s  maximum  price  for  a  commodity 
is  the  highest  price  charged  by  him  for 
that  commodity  for  delivery  during 
March,  1942.  The  term  ‘highest  price 
charged’  means  (1)  the  highest  price  at 
which  a  commodity  actually  was  deliv¬ 
ered  during  March  or  (2)  if  that  com¬ 
modity  was  not  delivered,  the  seller’s 
highest  offering  price  for  delivery  during 
Mai’ch.  These  limitations  on  delivery  and 
offering  price  constitute  a  partial  ‘roll¬ 
back’  of  the  ‘squeeze’  on  retailers.” 


PRODUCTS  EXEMPTED  FROM 
WALSH-HEALEY  ACT 

U.  S.  DejMrtment  of  Labor,  May  15 

Secretary  of  Labor  Perkins  has  issued 
an  exception  under  the  Walsh-Healey 
Public  Contracts  Act  to  permit  the  award 
of  contracts  during  the  period  from  May 
14,  1942,  to  December  31,  1942,  without 
the  inclusion  of  the  representations  and 
stipulations  of  section  1  of  the  Act  for 
the  following  varieties  of  canned  fruits 
and  vegetables: 

Apples;  applesauce;  apricots:  aspara¬ 
gus;  beans,  lima;  beans,  string  (or 
snap);  beets;  blackberries:  blueberries 
(huckleberries);  carrots;  catsup;  cher¬ 
ries;  corn;  figs;  fruit  cocktail;  grape¬ 
fruit;  grapefruit  juice;  grapes,  various; 
loganberries;  peaches;  pears;  peas; 
pineapple;  plums;  prunes,  fresh;  pump¬ 
kin;  raspberries;  sauce,  chili;  spinach; 
tomato  juice;  tomato  puree;  tomatoes. 

The  exception  applies  to  any  contract 
subject  to  the  Walsh-Healey  Public  Con¬ 
tracts  Act  awarded  by  any  agency  of  the 
United  States  Government. 

This  permits  unlimited  overtime  woi’k 
insofar  as  the  Public  Contracts  Act  is 
concerned  but  does  not  affect  the  w'age 
and  hour  provisions  of  the  Fair  Labor 
Standards  Act. 


TIN  AND  TERNE  PLATE 
RESTRICTIONS 

WPB,  May  8 

Use  of  tin  and  terne  plate,  except  by 
special  authorization,  was  limited  to  a 
few  specific  items  by  the  Director  of 
Industry  Operations  May  18  in  a  revision 
of  Supplementary  Order  M-21-e. 

The  permitted  uses  are: 

For  cans,  as  authorized  by  Conserva¬ 
tion  Order  M-81. 


For  closures,  as  authorized  by  Con¬ 
servation  Order  M-104. 

For  baking  pans  for  institutions  and 
commercial  bakers,  hot  dipped  tin  plate 
up  to  1.25  pounds  per  base  box  and  elec¬ 
trolytic  plate  up  to  .50  pounds. 

For  dairy  equipment,  hot  dipped  tin 
plate  up  to  3.30  pounds  per  base  box. 

For  cheese  vats,  dipped  plate  up  to  11 
pounds  per  base  box. 

For  gas  meters,  dipped  plate  up  to  3.30 
pounds,  electrolytic  up  to  .50,  short  ternes 
up  to  1.30  and  long  ternes  to  4  pounds. 

For  oil  lanterns,  short  ternes  and  long 
ternes  with  the  same  coating  limits. 

For  textile  spinning  cylinders  and  card 
screens,  dipped  plate  of  the  basic  1.25 
limitation. 

“Basebox”  is  the  standard  unit  of 
measurement  for  tin  and  terne  plate, 
amounting  to  approximately  100  pounds. 

All  other  uses,  except  for  Army,  Navy 
and  Maritime  Commission  contracts,  are 
stopped. 

All  possessors  of  stocks  of  tin  or  terne 
plate  frozen  by  the  order  are  required  to 
file  immediately  with  the  War  Production 
Board  an  itemized  list  of  their  holdings 
so  the  material  may  be  purchased  from 
them  and  channeled  into  war  production. 

NAILS,  WIRE  FOR  FOOD 
CONTAINERS 

WPB,  May  18 

In  order  to  speed  the  manufacture  of 
non-metal  containers  to  be  used  for  food 
products,  the  War  Production  Board  has 
assigned  a  rating  of  A-l-c  for  deliveries 
of  ferrous  material  to  be  used  in  such 
containers. 

The  order  (Amendment  No.  1  to  Pref¬ 
erence  Rating  Order  P-79)  was  effective 
on  May  16.  Manufacturers  of  non-metal 
food  containers  formerly  had  an  A-7 
rating,  which  proved  too  low  to  secure 
necessary  nails  and  wire. 

Without  the  high  rating  granted  by  the 
amendment,  boxes,  hampers,  and  crate", 
necessary  for  harvesting  of  many  crops, 
could  not  be  built. 

The  amendment  sets  up  a  procedure 
for  application  of  the  higher  preference 
rating  to  deliveries  of  ferrous  materirl 
to  which  preference  ratings  have  already 
been  assigned  under  P-79,  by  notification 
to  suppliers. 


COLONEL  MacKEACHIE 

Douglas  C.  MacKeachie,  Deputy  Direc¬ 
tor  of  Procurement  and  Supplies  in  the 
Office  of  the  Quartermaster  General,  wf  r, 
on  May  11,  commissioned  a  Colonel  'n 
the  Army.  Before  transfer  to  his  pres¬ 
ent  position  in  March,  Colonel  Me-- 
Keachie  was  Director  of  Purchases  ‘  i 
the  War  Production  Board  and  had  an 
important  part  in  developing  the  pro¬ 
gram  for  supplying  canned  foods  for  the 
Army. 
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GRAMS  of  INTEREST 


NO  TRI-STATE  MEETING 

in  an  effort  to  cooperate  in  the  plan 
to  save  tires  and  gasoline  the  Tri-State 
Packers’  Association  has  decided  to  fore¬ 
go  its  mid-summer  meeting  which  for  a 
number  of  years  has  been  held  on  July 
17th,  at  the  Talbot  Country  Club,  Easton, 
Maryland. 

INDIANA  MOLD  COUNT  SCHOOL 

For  the  instruction  of  mold  counters 
only  the  Annual  Indiana  Canners  Tech¬ 
nician  School  will  be  held  in  the  Horti¬ 
cultural  Building,  Purdue  University, 
June  10  to  19.  Beginners  will  report  on 
June  10  while  those  experienced  in  mold 
counting  will  report  on  June  15.  Tech¬ 
nicians  from  National  Canners  Associ¬ 
ation,  American  Can  Company  and  Con¬ 
tinental  Can  Company  will  assist  in  the 
instructions. 

ARMY  BID  CEILING  RIDER 

Canners  making  informal  bids  (nego¬ 
tiated  contracts)  on  Army  canned  foods 
requirements  are  required  to  sign  the 
following  rider:  “Emergency  Price  Con¬ 
trol  Act  of  1942:  The  bidder  guarantees 
that  the  prices  quoted  herein  are  not  in 
excess  of  the  maximum  allowed  by  law, 
and  in  event  of  award,  agrees  to  so 
certify  on  his  invoice.” 

E.  B.  DEMING  DEAD 

Everett  B.  Deming,  one  of  the  veter¬ 
ans  in  the  canned  fish  industry  on  the 
Pacific  Coast,  and  one  of  the  founders 
of  the  Association  of  Pacific  Fisheries, 
who  served  as  its  first  President  from 
1911  to  1916,  died  on  May  13  at  the  age 
of  82  years.  Mr.  Deming  for  years  was 
prominently  identified  with  Pacific 
American  Fisheries,  South  Bellingham, 
Wa'^hington,  and  had  been  active  in  the 
National  Canners  Association,  serving 
several  terms  as  a  member  of  the  Board 
of  Directors,  and  on  a  number  of  com¬ 
mit; 'es.  He  was  a  Diamond  Pin  Member 
of  too  Old  Guard  Society,  which  signified 
mori;  than  fifty  years  of  service  in  the 
indu  'try. 

H'  RLAN  RESIGNS  RIVERBANK  POST 

F  1  B.  Harlan,  treasurer  and  control¬ 
ler  .  the  Riverbank  Canning  Company, 
Riv  bank,  Calif.,  has  tendered  his  resig- 
nat  '1,  effective  May  15.  Prior  to  his 
assr  at  ion  with  the  canning  company 
Mr  -tarlan  was  in  the  employ  of  several 
laiT '  national  accounting  firms. 

IN  THE  ARMY  NOW 

C  ipbell  Bradt,  of  the  Hunt  Brothers 
Pac  ng  Company,  San  Francisco,  Calif., 
son  f  the  late  G.  H.  Bradt,  long  presi- 
der.*^  of  the  firm,  has  joined  the  Army 
as  ;  rst  Lieutenant, 


CONTINENTAL  OPENS  NEW  PLANT 

The  new  Mankato,  Minnesota,  plant  of 
the  Continental  Can  Company  was  for¬ 
mally  opened  by  officials  on  May  20th, 
and  has  already  begun  production.  It  is 
the  forty-ninth  plant  to  be  operated  by 
the  company.  Located  in  the  center  of  one 
of  the  most  important  canning  sections  in 
the  country,  it  is  expected  to  become  one 
of  the  company’s  most  important  units. 

The  new  plant  is  of  modern  construc¬ 
tion,  well  lighted,  clean  and  spacious,  and 
the  equipment  is  of  the  vei-y  latest  de¬ 
sign.  It  is  a  one  story,  brick  building 
covering  over  165,000  square  feet  of 
manufacturing  space  and  warehousing 
facilities,  plus  53,500  square  feet  of  space 
devoted  to  shipping  facilities. 

The  new  plant  will  have  complete  pro¬ 
ductive  capacity  to  take  care  of  the 
present  demand  for  packers’  cans  and  has 
ample  room  for  expansion. 

Located  at  the  plant  will  be  A.  J. 
Abplanalp,  Sales  Manager;  Art  Rosecky, 
Factory  Manager;  Tom  Herion,  Shipping 
Foreman — all  of  whom  have  been  with 
Continental  for  many  years  and  have  had 
considerable  experience  in  the  can  manu¬ 
facturing  business. 

PICKLE  PACKERS  TO  MEET 

The  Annual  Mid-year  Meeting  of  the 
National  Pickle  Packers  Association  will 
be  held  at  the  Palmer  House,  Chicago, 
Wednesday,  June  24. 

GERBER  CAN  PLANT 

Gerber  Products  Company,  Fremont, 
Michigan,  plans  the  building  of  a  can 
manufacturing  plant  which  will  harmon¬ 
ize  in  appearance  with  other  company 
buildings  and  be  leased  to  one  of  the 
can  companies. 

CANADIAN  FISH  CANNERY 

Cape  Cod  Fish  Company,  Ltd.,  Van¬ 
couver,  B.  C.,  Canada,  is  considering 
plans  for  a  new  $50,000  fish  cannery. 

OLIVE  TECHNICAL  CONFERENCE 

The  twenty-first  annual  technical  con¬ 
ference  of  the  California  olive  industry  is 
to  be  held  this  year  on  the  campus  of  the 
University  of  California  at  Berkeley, 
with  the  program  built  around  the  i-e- 
search  work  being  conducted  by  the  Fruit 
Products  Laboratory.  The  meeting  is 
scheduled  for  June  4  and  5  and  is  spon¬ 
sored  by  the  California  Olive  Assoc. 

Principal  speakers  will  be  Prof.  W.  V. 
Cruess,  who  will  present  a  report  on 
processed  olive  storage  experiments  and 
experiments  with  dehydration  of  olives; 
Dr.  Reese  Vaughn,  who  has  been  giving 
much  attention  to  the  handling  of  green 
olives;  Dr.  G.  F.  MacLeod,  who  will  dis¬ 
cuss  parlatoria  scale,  and  Dr.  M.  A. 
Joslyn,  who  has  been  conducting  experi¬ 
ments  on  frozen  pack  ripe  olives. 


A  FOOD  ADMINISTRATION? 

Washington  reports  this  week  indi¬ 
cating  that  the  War  Production  Board 
plans  establishment  of  a  War  Food  Re¬ 
quirement  Committee,  to  be  headed  by 
Secretary  of  Agriculture  Claude  R. 
Wickard,  led  to  the  belief  in  many  quar¬ 
ters  of  the  trade  this  week  that  a  food 
administration  is  in  the  offing. 

Such  a  move  was  frankly  hailed  by 
many  manufacturers.  Paul  S.  Willis, 
President  of  the  Associated  Grocery 
Manufacturers  of  America,  greeted  the 
food  administration  rumors  with  a  state¬ 
ment  that  “The  food  manufacturers  are 
greatly  pleased  to  learn  that  a  War  Food 
Requirement  Committee  may  shortly  be 
established  by  WPB.” 

“The  manufacturers  hope,”  Mr.  Willis 
added,  “that  this  development  means 
that  the  full  importance  of  the  food  in¬ 
dustry  is  to  be  recognized  in  the  admin¬ 
istration  of  the  war.  We  have  contended 
for  a  long  time  that  since  food  is  as  im¬ 
portant  to  help  win  the  war  as  guns 
and  tanks,  the  Food  Administration  in 
Washington  should  be  accorded  an  equal 
place  with  the  munitions  manufacturers.’ 

“The  food  supply  branch  of  the  War 
Production  Board,  under  the  able  di¬ 
rection  of  Douglas  Townson,  has  been  do¬ 
ing  the  best  possible  job  under  the  cir¬ 
cumstances.  But  Mr.  Townson  has  lacked 
sufficient  authority  to  handle  the  many 
complex  problems  which  have  arisen  in 
the  food  industry.  A  new  and  more 
powerful  set-up  is  urgently  needed. 

“The  indications  are  that  there  will  be 
an  abundance  of  food,  but  this  food  is 
in  the  field.  This  industry  needs  the 
support  of  a  powerful  agency  in  Wash¬ 
ington  to  give  us  the  machinery  and 
equipment  necessary  to  pack  and  dis¬ 
tribute  the  harvest.  Food  in  the  field 
is  not  food  on  the  table,  and  it  is  not  food 
at  the  battle  front. 

“The  news  fi-om  Washington  is  par¬ 
ticularly  timely  and  welcome  because  the 
food  manufacturing  industry  is  at  a 
standstill  today  as  a  result  of  the  OPA 
price  ceiling  order  and  the  many  other 
new  and  confusing  restrictions  which 
have  been  placed  upon  our  business.” 


UNION  CITY  WAREHOUSE 

Edgar  A.  Craddock,  owner  of  the 
Union  City,  Tenn.  Canning  Company  has 
completed  a  50,000  case  capacity  brick 
storage  warehouse  to  care  for  the  storage 
of  canned  foods  reserved  for  Army  re¬ 
quirements. 

Packing  of  Peas  of  which  they  have 
a  good  acreage  has  begun.  •  j.; 

HUNT  BROS.  TAKE  TO  GLASS 

Hunt  Brothers  Packing  Company,  San 
Francisco,  Calif.,  has  made  arrangements 
to  make  a  pack  of  fruits  in  glass  this 
season.  This  will  include  most  of 
varieties  of  fruits  handled  by  this  con¬ 
cern  and  will  be  of  considerable  pro¬ 
portions. 
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THE  CONDITION  OF  CROPS 


PEAS 

BALTIMORE,  MD.,  May  19 — With  last 
week’s  rain  peas  are  in  much  better  con¬ 
dition  in  Northern  Counties.  Eastern 
Shore  and  Virginia  Eastern  Shore  badly 
hurt,  may  come  back  some.  Acreage 
115%  of  last  year.  The  short  vines 
caused  by  dry  weather  will  be  helpful  on 
viner  situation. 

WATERLOO,  N,  Y.,  May  19 — We  have  a 
good  stand  and  plenty  of  moisture;  looks 
like  a  good  crop  for  this  season.  We 
have  increased  our  acreage  over  other 
seasons. 

BINGHAM  CITY,  UTAH,  May  13 — Sweets: 
Increased  acreage  25%  over  1941;  all 
acreage  planted;  germination  good.  Sea¬ 
son  wet  and  cold;  12  weeks  late. 

OGDEN,  UTAH,  May  12 — Acreage  in¬ 
creased  9%  over  1941.  All  planted  and 
good  stand.  Weather  favorable.  Above 
acreage  our  capacity. 

ADELL,  wis..  May  18 — Because  of  con¬ 
tinued  rains  and  inability  to  plant,  a 
small  portion  of  our  acreage  will  prob¬ 
ably  go  to  increase  corn.  Peas  that  are 
planted  and  up  look  very  good. 

BEAVER  DAM,  WIS.,  May  12 — 1941 
Alaska  acreage  was  2405  acres  and  5396 
acres  of  late  variety.  1942  Alaska 
Acreage  is  3097  acres  and  6046  acres  of 
late  variety,  Alaska  plantings  completed 
April  13.  Late  plantings  commenced 
April  14.  1250  acres  of  late  variety  not 
yet  planted.  Unseasonable  warm  weath¬ 
er  in  April  brought  planting  along  at  ad¬ 
vanced  rate.,  May  weather  has  been 
cold  and  rainy  and  we  have  not  been 
able  to  plant  for  the  past  seven  days. 
Earliest  plantings  about  4%"  high  with 
very  good  color  and  apparently  good 
vigor.  Slight  frosts  but  no  apparent 
damage  as  yet.  Aphid  survey  shows  very 
few  lice  present  on  Alfalfa  as  yet. 

CASSViLLE,  WIS.,  May  18 — All  planted 
and  it  numbers  670  acres.  We  have  had 
hail  and  much  cold  and  wet  weather; 
the  fields  look  none  too  good. 

CHETEK,  WIS.,  May  14 — 60%  planted. 
Being  held  up  in  seeding  throughout 
Northwest  Wisconsin  due  to  excessive 
rains.  Weather  is  very  cold;  much 
bunching.  38°  at  this  time,  frost  hazard. 

EAU  CLAIRE,  WIS.,  May  19 — Early  Va¬ 
riety:  Peas  planted  are  up  4  to  5  inches. 
Stand  as  whole  looks  good.  Have  had 
excessive  moisture  which  has  held  up 
planting  schedule  of  late  peas.  Need 
warm  weather  now  to  bring  early  peas 
along  and  help  germination  of  late  plant¬ 
ings.  Finishing  planting  this  week 
about  10  days  behind  schedule  due 
to  excessive  rains. 

FREDONIA,  WIS.,  May  19 — The  crop 
looks  exceptionally  good  at  this  stage. 
Our  early  plantings  will  blossom  in  two 


or  three  days.  We  have  had  several 
very  fine  rains  during  the  past  two 
weeks;  sub-soil  moisture  is  very  good. 

GREEN  BAY,  WIS.,  May  18 — Fair;  get¬ 
ting  too  much  rain. 

LANCASTER,  WIS.,  May  18 — Planted  and 
have  very  good  root  growth.  Early 
plantings  about  8  inches  high. 

LOYAL,  WIS.,  May  19 — Our  normal  time 
to  start  planting  is  about  May  1.  This 
year,  however,  we  got  started  April  22 
but  only  had  one-quarter  of  our  acreage 
in  when  it  started  to  rain  on  April  28th 
and  we  have  not  been  able  to  plant  since, 
so  it  is  very  difficult  to  say  what  our  crop 
will  be. 

MARKESAN,  WIS.,  May  18 — Acreage 
100%;  prospective  yield  100%. 

MARSHFIELD,  WIS.,  May  16 — Originally 
we  got  our  first  plantings  in  about  10  to 
12  days  earlier  than  normal  and  thought 
we  would  be  one  jump  ahead  of  the 
weather  for  the  rest  of  the  season.  Mat¬ 
ters  have  not  worked  out  quite  that  way 
for  we  have  had  almost  a  continuous 
falling  of  rain  since  April  25,  so  that  we 
have  not  been  able  to  do  any  planting 
since  that  date.  Weather  has  been  cold 
and  most  of  the  time  it  was  close  to  freez¬ 
ing.  Along  with  all  this  we  have  had 
occasional  hail  storms.  So  far,  how¬ 
ever,  we  have  noticed  no  damage  by 
hail  to  the  acreage  we  have  planted.  The 
sun  came  out  today  for  the  first  time 
since  April  25  and  we  now  have  hopes  for 
fair  weather.  As  soon  as  the  ground 
dries  up  more,  we  will  make  every  effort 
to  get  in  the  rest  of  our  acreage. 

MAYVILLE,  WIS.,  May  18 — Finished 
planting  two  weeks  ago.  Plenty  of 
moisture.  Crop  looks  very  good.  Acre¬ 
age  increased  25%. 

MERRILL,  WIS.,  May  18 — We  have  con¬ 
tracted  for  about  25%  more  acreage 
than  last  year  but  planting  conditions 
have  been  very  unfavorable.  Too  much 
rain  has  delayed  our  operations  con¬ 
siderably.  Have  only  about  one-half  our 
seed  in  the  ground. 

NEW  HOLSTEIN,  WIS.,  May  14 — 90%  of 
crop  planted  but  due  to  rains  last  plant¬ 
ings  cannot  be  completed.  First  plant¬ 
ings  of  Alaskas  are  10  to  12  inches  high 
and  looking  fine.  Plenty  of  moisture; 
still  fear  of  frost.  Some  canners  have 
very  considerable  acreage  to  sow  and  are 
becoming  alarmed  over  conditions. 

ONALASKA,  WIS.,  May  19 — Acreage  gen¬ 
erally  increased  in  this  section.  Seeding 
began  a  week  to  ten  days  earlier  than 
usual  but  has  been  seriously  delayed  the 
past  two  weeks  by  cold,  rainy  weather. 
Will  need  about  10  days  of  normal  con¬ 
ditions  to  finish. 


OOSTBURG,  WIS.,  May  18 — 90%  pros¬ 
pects  but  unless  weather  conditions  now 
improve  we  fear  rains  will  prevent  ger¬ 
mination  of  peas  planted.  80%  of  acre 
age  planted. 

OWEN,  WIS.,  May  20 — North  Central 
Wisconsin  has  had  several  inches  of  rain¬ 
fall  since  May  3.  It  has  been  distributed 
through  the  period  in  such  a  manner  that 
it  has  seriously  interefered  with  plant¬ 
ing  schedules.  Perhaps  canners  operat¬ 
ing  in  the  heavy  soil  area  of  Northern 
Wisconsin  have  felt  this  interference 
more  than  those  in  the  lighter  areas,  but 
nevertheless  it  has  been  bad  and  will 
reduce  yields  on  early  plantings.  These 
rains  have  retarded  planting  and  if  can¬ 
ners  are  going  to  complete  their  sched¬ 
ules  many  of  them  will  finish  in  June  in¬ 
stead  of  May,  thus  inci’easing  the  hazard 
of  heat  and  aphid  damage  through  late 
maturity. 

PICKETT,  WIS.,  May  19 — All  the  peas 
that  are  up  look  fine.  We  have  had  con¬ 
tinuous  rain  for  the  past  ten  days  and 
have  been  unable  to  complete  our  plant¬ 
ing.  However,  figure  that  we  should  get 
through  in  another  week,  providing 
weather  permits. 

REEDSBURG,  WIS.,  May  18 — Alaskas  and 
Early  Sweets:  50%  increase  over  1941. 
100%  stand.  Should  yield  better  than 
average.  Sweets  (Perfection) :  Spotty 
stand  due  to  cold,  wet  weather.  Yield 
should  be  somewhat  less  than  normal. 

ROCKFIELD,  WIS.,  May  16 — We  have  not 
quite  completed  our  seeding  due  to  wet 
weather.  The  seeding  that  was  done 
earlier  is  coming  along  nicely.  We  will 
have  peas  in  blossom  in  about  four  or 
five  days. 

SAUK  CITY,  WIS.,  May  18 — Condition  of 
growing  crops  is  fairly  good  on  soil  not 
too  wet.  The  weather  last  week  was 
rather  cool  and  frost  was  generally 
looked  for,  but  we  did  not  have  any.  We 
are  looking  for  about  85%  of  a  normal 
crop.  While  it  is  rather  early  to  esf  i- 
mate  the  prospective  yield,  conditions  in¬ 
dicate  there  will  be  a  normal  average 
yield,  depending  on  weather  conditions, 
as  well  as  aphid  attack.  The  acreage 
planted  was  somewhat  larger  than  m 
previous  years  due  to  the  U.  S.  Govern¬ 
ment  orders  requesting  an  increas  d 
acreage. 

SUSSEX,  WIS.,  May  19 — We  have  hjd 
continued  cool  weather,  interspersed  ’  y 
two  days  of  very  pleasant  warm  wea  h- 
er.  This  morning  there  seems  to  be  a 
change  in  that  the  weather  is  bright  v’  h 
a  fresh  wind.  There  seems  to  be  no  c?  p 
damage  because  of  the  continued  ^  -t 
weather.  Grain  fields,  however,  ?  e 
showing  yellow  spots.  Germination  sec  is 
to  be  perfect  as  the  continued  3t 
weather  did  not  bake  the  ground  and  "O 
allowed  the  sweets  to  germinate  vc  y 
nicely.  In  the  Central  and  East-c  n 
part  of  the  State,  planting  is  not  \  ‘t 
completed  because  of  excessive  rains,  1  't 
a  few  days  of  clear  weather  will  U  .e 
care  of  this.  We  want  to  repeat,  that 


10 


THE  CANNING  TRADE  ■  May  25,  19  -2 


e  crop  has  never  looked  any  nicer  than 
i  does  at  this  time.  Some  Aphis  are 
(  ident,  but  with  the  fast  growing  crop, 
V  "  doubt  whether  the  damage  can  be 
s  -ious.  Do  not  believe  that  the  price 
f  .ing  order  is  going  to  affect  acreage  in 
V'  isconsin  to  any  extent,  as  the  program 
i;-  too  well  along  for  any  disruption,  even 
if  the  canner  would  have  had  this 
iiclination. 

VALDERS,  WIS.,  May  16  —  Planting 
started  about  the  middle  of  April  with 
very  ideal  conditions,  which  lasted  for 
about  two  weeks  and  most  of  the  peas 
were  planted  in  this  section.  Since  then 
we  are  having  rains,  and  more  rains,  and 
little,  if  any  planting  has  been  done  for 
the  last  two  weeks.  The  early  plantings, 
of  course,  are  up  and  look  very  promis¬ 
ing  except  for  low  spots.  It  seems  that 
there  will  be  danger  of  bunching  of  the 
crop  of  the  early  plantings.  The  biggest 
acreage  ever  has  gone,  or  is  going  into 
the  ground  this  year. 


BEANS 

BRIGHAM  CITY,  UTAH,  May  13 — Green: 
Just  started  planting.  Weather  still 
cold  and  wet. 

OGDEN,  UTAH,  May  12 — Stringless: 
Early  and  late  plantings  increased  30% 
over  1941.  Start  planting  next  week. 
This  acreage  is  our  capacity. 


PORT  REPUBLIC,  VA.,  May  21 — String- 
beans:  Up  and  growing.  We  have  25 
acres.  Raining. 

CHETEK,  WIS.,  May  14 — Will  not  plant 
until  May  28  at  the  earliest. 

FREDONIA,  WIS.,  May  19 — Will  plant 
about  May  28. 

LOYAL,  WIS.,  May  19 — Start  planting 
May  20. 

NEW  HOLSTEIN,  WIS.,  May  14 — None 
planted  as  yet. 

OWEN,  WIS.,  May  20 — Canners  are 
planting  in  light  soil  areas  now  and 
next  week  will  plant  everywhere.  With 
warm  weather  crops  should  get  off  to  a 
good  start  because  there  is  ample  mois¬ 
ture  for  some  time. 

REEDSBURG,  WIS.,  May  18 — Able  to  con¬ 
tract  only  two-thirds  of  1941  acreage. 
Will  start  planting  end  of  this  week. 

SUSSEX,  WIS.,  May  19 — Planting  was  to 
get  under  way  last  week  but  the  wet 
weather  prevented  this,  but  will  get 
under  way  if  we  have  a  few  days  of 
pleasant  weather. 

VALDERS,  WIS.,  May  16 — Planting  usu¬ 
ally  starts  the  latter  part  of  May  in  this 
section.  No  big  acreage  seems  possible 
in  this  territory  on  account  of  bean  pick¬ 
ers  not  being  available. 


BEETS 

FREDONIA,  WIS.,  May  19 — Not  yet 
planted. 

GREEN  BAY,  WIS.,  May  18 — Too  much 
rain  to  seed. 

ROCKFIELD,  WIS.,  May  16 — Have  just 
started  seeding  which  is  very  slow  due  to 
wet  ground. 

SUSSEX,  WIS.,  May  19 — Planting  was  to 
get  under  way  last  week  but  the  wet 
weather  prevented  this,  but  will  get 
under  way  if  we  have  a  few  days  of 
pleasant  weather. 

CORN 

In  the  battle  of  sweet  corn  acreage  the 
Corn  Canners  Service  Bureau  reports  ap¬ 
proximately  the  same  acreage  under  con¬ 
tract  as  of  May  1,  1942,  as  for  that  date 
last  year.  Final  results  can  only  be  de¬ 
termined  after  planting  is  completed  and 
reported. 

AMES,  IOWA,  May  16 — Sweet:  Planting 
commenced  on  May  4  but  has  been  held 
up  the  past  week  on  account  of  exces¬ 
sive  rain.  Contracted  acreage  about 
100%  of  1941. 

BALTIMORE,  MD.,  May  19 — Perhaps  50% 
planted;  much  up  and  some  cultivated 
first  time,  with  good  stands  in  most 
cases.  Acreage  120%  of  last  year. 


AND  BALANCED  WITH  YDUR 

HIGH  SPEED  LINE 

The  Berlin  Chapman  Screw  Type  Finisher  or  Ex- 
'  actor  is  particularly  adaptable  to  citrus  juices, 
-mato  juice,  purees,  light  pastes,  etc.  Adjustment 
’ ;  simple,  by  the  hand  wheel  shown  on  the  end.  All 
•  .tainless  Steel  or  Monel  Metal  where  parts  contact 
'>od,  depending  on  the  foods  handled. 

11  welded  stainless  steel  construction,  with  no 
jrous  castings  used. 

.Irect  motor  or  belt  drive.  F or  variable  speeds,  a 
otor  driven  belt  drive  can  be  had.  Screens  may 
had  with  any  practical  size  holes, 
sizes:  7  inches,  capacity  15  to  25  gal.  per  minute, 
inches,  capacity  30  to  40  gal.  per  minute.  Capaci* 
s  are  sufficient  for  complete  lines  and  the  large 
:e  is  balanced  with  your  high  speed  line, 
rite,  Berlin  Chapman  Co.,  Berlin,  Wis. 


BERLIN  CHAPMAN 
SCREW  TYPE  FINISHER 
OR  EXTRACTOR 


BERLIN  CHAPMAN 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 
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PORT  RBa»UBLic,  VA.,  May  21 — Shoepeg: 
Prospects  good;  125  acres. 

ADEL,  wis.,  May  18 — Small  portion  of 
pea  acreage  will  probably  go  to  increased 
corn.  However,  the  corn  planting  season 
is  also  becoming  shortened  because  of 
wet  fields.  It  looks  as  if  the  plantings 
will  be  bunched. 

CASSViLLE,  WIS.,  May  18 — Very  little 
planted  at  this  time.  Too  cold  and  wet. 

HiAU  CLAIRE,  WIS.,  May  19 — Started  to 
plant  but  held  up  due  to  excessive  rains 
and  cold  weather. 

LANCASTER,  WIS.,  May  18 — Sweet: 
Planting  started  May  14.  Ground  too 
wet;  raining  again  which  will  stop 
planting. 

MAYVILLE,  WIS.,  May  18 — Only  a  few 
acres  planted.  Frequent  heavy  rains  in 
past  two  weeks  have  retarded  planting. 
Acreage  about  same  as  last  year. 

NEW  HOLSTEIN,  WIS.,  May  14 — None 
planted  as  yet. 

REEDSBURG,  WIS.,  May  18 — Acreage  in¬ 
creased  50%  over  1941."  Planting  de¬ 
layed  10  days;  under  good  conditions  ex¬ 
pect  to  begin  this  week. 

ROCKFORD,  WIS.,  May  16 — Have  just 
started  seeding  corn  which  is  very  slow 
due  to  wet  ground. 

SUSSEX,  WIS.,  May  19 — Planting  was  to 
get  under  way  last  week  but  the  wet 
weather  prevented  this,  but  will  get 
under  way  if  we  have  a  few  days  of 
pleasant  weather. 

TOMATOES 

GUILFORD,  CONN.,  May  20 — Acreage 
doubled.  Setting  late  because  of  lack  of 
plants.  Condition  normal. 

AMES,  IOWA,  May  16 — Setting  of  plants 
will  commence  about  May  18.  Soil  is  in 
excellent  condition  for  plantings. 

WHITE  PLAINS,  KY.,  May  14 — Acreage 
increased  about  one-third  over  last  year. 


Plants  are  doing  nicely.  Farmers  only 
setting  some  of  the  acreage;  most  of  it 
will  go  out  by  June  1.  At  present  con¬ 
ditions  point  to  a  normal  season.  Lots 
of  moisture  in  the  ground.  Plants  should 
live  and  start  growing.  Expect  to  have 
some  tomatoes  for  canning  the  latter 
part  of  July. 

BALTIMORE,  MD.,  May  19  —  Some 
planted  on  Eastern  Shore  while  in 
Northern  Counties  few  are  planted.  Ex¬ 
tremely  difficult  to  secure  Southern 
plants  and  not  the  i-egular  amount  of 
seed  planted  in  Northern  Counties  for 
home-grown  plants.  This  is  going  to 
make  a  plant  shortage,  otherwise  125% 
acreage  will  be  planted. 

hoopersville:,  md..  May  19 — Crop  is 
fair  and  with  seasonable  weather  the 
prospects  are  for  a  fair  amount  of  acre¬ 
age.  We  have  a  very  good  acreage, 
mostly  all  under  contract  at  the  price  of 
40  cents  per  5/8  basket  delivered  factory. 
We  are  operating  both  of  our  plants. 

BRIGHAM  CITY,  UTAH,  May  13 — Just 
started  planting.  Weather  still  cold  and 
wet. 

OGDEN,  UTAH,  May  12 — Acreage  in¬ 
creased  8%  over  1941.  Planting  is  10 
days  to  2  weeks  late  due  to  adverse 
weather.  Good  plants.  Plentiful  supply 
of  water  for  irrigation.  Above  acreage 
is  our  capacity. 

PORT  REPUBLIC,  VA.,  May  21 — Plants 
look  good.  One-quarter  set:  our  acreage 
is  20  acres. 

CARROTS 

FREDONIA,  WIS.,  May  19 — Not  yet 
planted. 

GREEN  BAY,  WIS.,  May  18 — Too  much 
rain  to  seed. 

SUSSEX,  WIS.,  May  19 — Planting  was  to 
get  under  way  last  week  but  the  wet 
weather  prevented  this,  but  will  get 
under  way  if  we  have  a  few  days  of 
pleasant  weather. 


OTHER  ITEMS 

NORTH  SEDGWICK,  ME.,  May  19 — Blue¬ 
berries  :  About  average. 

BRIGHAM  CITY,  UTAH,  May  13 — Apri- 
cots  &  Peaches :  Badly  damaged  by 
spring  frost;  will  can  very  few. 

Cherries:  About  a  50%  crop  on  sweet; 
about  average  on  sour. 

CASSVILLE,  WIS.,  May  18 — Cabbage:  In¬ 
tend  to  plant  only  a  very  limited  acre¬ 
age.  Early  plants  damaged  by  hail. 

TOMATO  CATSUP  PACK 

Compiled  by  Division  of  Statistics, 
N.C.A. 

The  pack  of  tomato  catsup  is  for  the 
regular  season  of  the  year  listed  as  well 
as  some  packed  during  January  and 
February  of  the  year  following. 


Glass  Bottles: 

Pack 

1940  b  1941 

cases  cases 

8  Z  . 

1,055,431 

1,598,689 

12  Z  . 

493,876 

595,102 

14  Z  Tall  . 

6,348,250 

7,299,929 

14  Z  Medium  .... 

962,857 

704,100 

14  Z  Stubby  . 

653,343 

683,894 

No.  10  Tin  . 

1,436,569 

1,684,804 

Misc.  Tin  &  Glass.. 

147,190 

263,641 

Total  . 

.11,097,516 

12,830,159 

1).  The  1940  Pack  of  Catsup  is  a  revised  rci)oi-t. 

CATSUP  STOCKS 
Stocks  of  Tomato  Catsup  in  Canners’ 
hands  March  1,  1942,  were  only  slightly 
larger  than  canner’s  stocks  were  a  year 
earlier,  in  spite  of  the  fact  that  pack 
during  the  1941-42  season  was  from  10 
to  12  per  cent  larger  than  the  pack  dur¬ 
ing  the  1940-41  season.  Stocks  of  8 
ounce  and  12  ounce  Catsup  were  a  little 
lai’ger  this  year  whereas  stocks  of  12 
ounce  tall  were  considerably  smaller 
than  a  year  earlier.  No.  10  Catsup  stocks 
were  also  considerably  smaller  this  year 
with  very  little  changes  in  the  other 
sizes. 

May  14,  1942. 


CANNED  FOODS  STOCKS  AND  SHIPMENTS  MAY  1,  1942 

cases  of  all  sizes 

From  data  compiled  by  N.  C.  A.  Division  of  Statistics 


Shipments  Shipments  Season 

Stocks  May  1  DurinK  April  to  May  1 


1941 

1942 

1941 

1942 

1941 

1942 

Beans,  Gi'ccn 

447.869 

193,4.59 

436,8.50 

174,355 

8,052,821 

10.7.53,004 

Beans,  Wax  .. 

111,416 

41.991 

89,428 

51,668 

1,346,122 

1.614.742 

Corn  . . 

2,299.014 

1.509,6.57 

1.490,776 

1,441,484 

16,8.58,4.52 

25,683,858 

Peas,  Alaskas 

961,773 

205.344 

525,970 

2.53,958 

10,220,4.59 

11.149,366 

Peas.  Swi-ets  . 

2,040,763 

.598.583 

893,151 

681.431 

14,865,895 

18,.594,434 

Tomatoes  . 

6,173,640 

2,083,854 

1,866,.5.56 

896.049 

22,041.260 

26,904,422 

Tomato  Juice 

2,826,764 

3,411,906 

976,806 

903,538 

10,774.693 

16,199,261 

Cherries.  Red 

Pitted 

2s . 

.  19.5,240 

17,922 

141,493 

30,889 

1,79.5,298 

902,455 

Cherries,  Red 

Pitted 

lOs... 

113,703 

21,265 

76,971 

24,308 

1,1.54,277 

1.017,466 

ASK  TRUCK  ORDER  RELIEF 

The  National-American  Wholesale 
Grocers’  Association  has  filed  witi.  the 
Division  of  Motor  Transport,  Oft  .e  of 
Defense  Transportation,  a  brief  st  king 
relief  from  the  provisions  of  ODT  ader 
No.  5.  The  brief  follows  :- 

“In  petitioning  for  relief  for  whc  esale 
grocers  and  other  food  interests  nder 
provisions  of  ODT  Orders  Nos.  5  r  id  6, 
we  cannot  refrain  from  expressir/;  our 
deepest  appreciation  for  the  couiiesies 
accorded  us  during  the  past  few  v  eeks. 
We  thoroughly  realize  the  terrific  ;  train 
and  responsibilities  under  which  you  and 
your  associates  are  laboring,  and  v.e  are 
confident  that  this  feeling  is  general 
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among  all  wholesale  grocers  and  food 
interests,  generally,  who  are  informed. 

“In  setting  forth  our  suggestions  and 
convictions,  it  is  our  sincere  purpose  to 
be  constructive  from  the  standpoint  of 
the  war  emergency,  rubber  and  truck 
conservation,  and  yet  recognize  the  es¬ 
sential  necessities  of  food  processing  and 
distribution.  We  realize,  however,  that 
even  the  food  business  must  exact  maxi¬ 
mum  service  from  the  facilities  avail¬ 
able  and  that,  progressively,  food  dis¬ 
tributors  must  devise  ways  and  means  to 
conserve  and  save  tires  and  equipment. 

“After  giving  the  problems  of  the  food 
trades,  and  particularly  of  the  wholesale 
grocer,  the  most  exhaustive  thought  wo 
desire  to  petition  that  all  food  deliveries 
(regardless  of  mileage  travelled)  be 
classified  as  ‘local  deliveries,’  which 
would  automatically  bring  our  delivery 
operations  under  ODT  Order  No.  6.  We 
believe  that  wholesale  grocers  should  not 
send  out  their  trucks  except  when  fully 
loaded;  that  the  frequency  of  their  trips 
should  be  sharply  curtailed ;  but  practical 
wholesale  grocers  with  unusual  unanim¬ 
ity  feel  that  it  is  not  possible  for  them 
to  operate  and  serve  civilians  adequately 
under  the  provisions  of  ODT  Order  No. 
5  that  requires  a  return  load  of  75  per 
cent  capacity,  and  that  bans  cii’cuitous 
routes. 

“On  the  other  hand,  we  are  thoroughly 
convinced  that,  if  we  were  classified 
under  Order  No.  6,  substantial  savings 
could  be  made  in  rubber  and  equipment; 
that  efficient  use  could  be  made  of  fa¬ 


cilities;  and  that  adequate  service  could 
be  provided  for  our  civilian  population 
as  well  as  defense  workers.” 

Many  canners  and  food  processors,  as 
well  as  wholesale  grocers,  are  vitally 
concerned  over  the  outcome  of  this  move 
to  secure  modification  of  the  return  load 
provisions  of  the  defense  trucking 
regulations. 

ARMY  BUYING  DEHYDRATED 
APPLE  NUGGETS 

Latest  food  novelty  for  soldiers  is  de¬ 
hydrated  apple  nuggets,  according  to  the 
War  Department.  A  contract  has  been 
awarded  by  the  Quartermaster  Corps 
for  the  purchase  of  one  million  pounds. 

This  product  looks  very  much  like 
popcorn  and  when  eaten  “straight”  has 
a  delicious,  tarty  flavor.  It  also  tastes 
good  when  mixed  with  cereals  and  eaten 
in  place  of  fresh  or  canned  fruits.  It 
makes  excellent  apple  sauce  and  apple 
pie;  in  fact,  can  be  used  in  practically 
every  way  as  a  substitute  for  canned 
apples. 

The  Army’s  apple  nuggets,  thoroughly 
tested  in  Bakers  and  Cooks  schools 
throughout  the  country,  are  made  from 
a  commercial  grade  known  as  “extra 
good.”  Not  all  types  of  apples  adapt 
themselves  well  to  drying.  Ideal  for  the 
purpose  are  the  tarty  varieties  like  the 
Rome  Beauty,  the  Baldwin  and  the  Stay- 
man  Winesap. 


Thus  far  the  apple  is  the  only  dehy¬ 
drated  fruit,  except  the  lemon,  being 
purchased  for  American  troops.  The 
main  reason  is  that  most  dried  fruits, 
now  bought  on  a  quantity  basis,  serve 
Army  purposes  satisfactorily  enough. 
Big  advantage  of  dehydrated  apples 
over  the  dried  kind,  is  that  their  flavor 
is  much  superior.  They  keep  excep¬ 
tionally  well  and  do  not  become  rancid. 

There’s  also  a  substantial  saving  in 
moisture  content.  Dehydrated  apples 
contain  only  3  to  5  per  cent  moisture  or 
less,  whereas  the  dried  fruits  contain 
anywhere  from  17  to  26  per  cent. 

Army  food  experts  say  dehydrated 
apples  will  “refreshen”  at  about  ten  to 
one;  in  other  words,  that  a  certain 
weight  (not  volume)  of  dehydrated 
apples  will  make  about  ten  times  that 
much  apple  sauce  or  filling  for  apple 
pie.  Another  way  of  expressing  it  is  to 
say  that  whereas  a  No.  10  can  of  apples 
weighs  7  pounds,  the  equivalent,  in  the 
form  of  apple  nuggets,  will  weigh  about 
a  pound. 

As  a  protection  against  insects  and 
also  to  consei’ve  tin,  apple  nuggets  are 
being  packed  in  airproof,  5-gallon,  black 
metal  cans. 

CANCO’S  MR.  STURDY  SPEAKS 

May  27th — Ishpeming,  Mich.  Merchants 
of  Marquette  County. 

May  28th — Ishpeming,  Mich.  Rotary  Club. 
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TOMATO  and  CITRUS 

JUICE  FILLER 


Used  by  leading  Manufacturers 
for  filling  Tomato  and  Citrus 
Juice,  also 


yUUuf 

Tomato  Pulp  and  Puree,  Clear  Soups  etc. 


Fruits,  String  Beans,  Beets,  etc. 


Has  no  air  vent  stems  to  damage  fruit.  Designed  for  high 
speed.  Belt  drive  or  direct  connected.  Fills  absolutely 
accurate.  No  Can  No  Fill.  Rapid  Valve.  Built  in  three 
sizes;  Eight  Valve,  Twelve  Valve  and  Sixteen  Valve. 

Prices  on  request. 


AYARS  MACHINE  CO.,  Salem,  New  Jersey 
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GET  THE  GOODS  OUT  OF  THE  CELLARS! 


by  "BETTER 

Special  Corrcspovdevt  of 

This  column  has  iterated  and  re-iterated  for  some 
time  that  the  most  helpful  action  we  could  take  as 
an  essential  part  of  the  war  effort  would  be  by 
being  most  helpful  to  our  customers,  both  wholesale 
and  retail.  We  quote  from  the  May  issue  of  The  Pro¬ 
gressive  Grocer  advice  to  Wholesalers  which  may  well 
be  taken  by  ourselves  as  a  rule  and  guide.  We  quote : 
“It  is  a  mighty  good  plan  for  every  retail  food  mer¬ 
chant  to  keep  in  close  touch  with  his  wholesaler  these 
days.  A  good  wholesaler  can  be  of  tremendous  service 
to  a  retailer  in  these  trying  times.”  “He  can  keep  the 
retailer  posted  on  prices  and  supplies  that  are  avail¬ 
able.  A  wholesaler  has  a  lot  of  other  good  information 
that  he  can  pass  on  that  will  help  a  retailer  do  a  better 
job.”  “Good  wholesalers  are  tremendously  interested 
these  days  in  looking  after  the  welfare  of  their  retail¬ 
ers.  Unless  retailers  stay  in  business,  wholesalers  of 
course  cannot  stay  in  business.  So  it  pays  every  re¬ 
tailer  to  have  a  good  wholesaler  and  then  work  closely 
with  him.” 

Keeping  in  line  with  the  Health-For- Victory  nutri¬ 
tion  program  of  the  Government  many  leaders  among 
canners  have  started  advertising  the  availability  of 
their  products  as  component  parts  of  the  concentrate  1 
drive  for  better  meals  and  better  living.  This  is  as  it 
should  be  but  not  all  of  us  can  do  this  effectively,  nor 
are  we  able  to  afford  the  expenditures  being  made  to 
put  the  necessary  support  over.  However,  we  can  all 
do  another  job  now  that  will  become  paramount  as  time 
passes. 

W’^ith  prices  of  all  commodities  frozen  as  of  March 
1942,  even  with  any  later  “roll-backs”  consumers  now 
have  no  incentive  to  buy  a  single  can  of  any  preserved 
food  until  all  they  have  on  hand  of  like  nature  has  been 
eaten  up.  You  will  find  retail  dealers  now  reluctant 
to  stage  great  drives  for  the  movement  of  merchandise. 
Such  movements  must  be  initiated  by  the  canner  and 
manufacturer.  If  this  is  not  done,  some  retail  dealers 
will  find  themselves  unable  or  unwilling  to  buy  any 
more  canned  foods  until  late  in  the  fall  or  even  into  the 
winter  months.  This  attitude  will  be  quite  the  vogue 
as  long  as  prospective  shortages  loom  in  the  future. 
It’s  your  job  and  mine  to  batter  down  this  resistance 
until  a  natural  movement  of  canned  foods  in  retailers' 
hands  has  been  started  again.  The  sooner  we  start  it, 
the  better. 

This  should  not  be  as  hard  as  you  might  think.  Not 
all  housewives  have  over-stocks  of  any  food,  let  alone 
canned  foods.  Many  of  our  stocks  are  well  adapted  to 
volume  use  in  sound  nutrition  programs.  All  are  good 
value  when  all  are  looking  to  make  their  food  dollars 
otretch  as  far  as  possible.  If  you  have  aimed  your 
merchandising  guns  or  outlining  the  nutritive  values 
of  your  foods,  start  now  to  urge  housewives  to  buy 
them  normally  and  use  them  effectively.  Mass  displays 
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will  do  a  lot  toward  this  but  they  will  not  build  them¬ 
selves.  It’s  your  job  to  see  they  are  built  in  order  thal 
prospective  buyers  will  be  constantly  reminded  that 
they  are  short  of  the  goods  shown  and  ought  to  have  a 
supply. 

The  smallest  canner  can  engage  in  this  merchandis¬ 
ing  activity  in  various  ways  and  make  his  efforts  bear 
iiuit.  You  start  by  impressing  on  your  brokers  and 
sales  representatives  that  your  line  should  be  brought 
to  the  front  wherever  possible.  This  is  especially  im¬ 
portant  because  we  already  have  countless  manufac¬ 
turers,  even  canners,  introducing  new  items  to  the 
trade.  In  many  instances  they  are  backed  by  compre¬ 
hensive  advertising  campaigns  and  will  attract  the  at¬ 
tention  of  buyers  and  consumers  alike,  if  a  housewife 
whose  husband  is  having  ten  per  cent  of  his  wages  de¬ 
ducted  weekly  for  Defense  Bonds  visits  her  super 
market  and  sees  two  packages  of  macaroni,  a  new  type 
she  has  heard  advertised  over  the  radio  and  seen  ad¬ 
vertised  in  her  daily  newspaper,  well  displayed  and 
advertised  at  three  packages  for  the  usual  price  of 
two,  she  will  buy  the  offering  and  her  first  impulse  to 
buy  a  can  of  peas  and  a  can  of  tomatoes  will  not  b3 
carried  out. 

Those  fortunate  enough  to  have  retail  salesmen  still 
employed  ought  to  put  them  at  service  work,  100  per 
cent,  as  soon  as  possible.  Look  over  the  stocks  in  th3 
cellars  of  retail  stores  and  try  to  find  your  goods.  In 
many  cases  they  will  be  hidden  under  piles  of  other 
goods  and  never  will  be  displayed  until  your  men  dis¬ 
play  them,  or  at  least  persuade  the  retail  dealer  to  drag 
them  up  stairs  and  out  into  the  light  where  housewives 
can  find  them  easily.  This  persuasion  will  work  best 
if  it  is  coupled  with  an  incentive  to  do  the  work,  aside 
from  the  selfish  one  of  moving  goods  at  a  normal  profit 

PRIZES  FOR  BEST  MASS  DISPLAYS 

This  needed  incentive  can  be  adequately  supplied  b 
the  offer  on  your  part  of  a  prize  for  the  best  mass  di  - 
play  in  any  given  market  if  you  are  covering  limite  1 
territory  and  can  be  offered  in  as  many  or  as  few  mar¬ 
kets  as  you  wish.  Those  who  are  advertising  month^  ' 
nationally  will  be  able  to  make  more  ambitious  offe)  i 
anJ  properly  publicize  them.  “Out  of  sight  is  out  ( 1' 
mind”  and  as  long  as  your  stocks  are  in  the  basemen'  4 
of  retail  stores  they  will  not  move  into  consumptio  . 
Do  not  excuse  this  as  a  desire  on  your  part  to  see  thi  t 
they  are  conserved  as  long  as  maybe  because  they  ma 
Irter  prove  to  be  short  in  supply.  While  all  indicatioi  5 
row  may  point  to  this,  in  times  such  as  these  no  oi  3 
can  guarantee  anything.  A  number  of  things  can  ha  ■ 
pen  sooner  than  you  think  to  make  any  constructi  3 
wor  :  you  have  done  toward  moving  goods  to  the  horn'  s 
cf  the  country  seem  very  much  worthwhile. 

If  I  am  not  mistaken,  retail  cabinets  for  the  holdin  >; 
of  frozen  foods  in  retail  stores  will  not  be  manufai  - 
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t  red  any  more  until  the  war  is  over.  This  is  a  break 
ii,  favor  of  canned  foods  and  they  should  take  advan- 
t.  <?e  of  it.  For  several  years  we  have  seen  countless 
n.dlions  of  pounds  of  such  commodities  take  the  place 
in  the  home  of  canned  foods.  The  trend  toward  in¬ 
creased  consumption  of  frozen  foods  is  growing  and 
no  doubt  would  have  continued  except  for  the  present 
inability  of  manufacturers  to  provide  additional  stor¬ 
age  space  in  retail  stores. 

Do  not  think  you  will  have  your  own  way  at  once  in 
y<  ur  efforts  to  supplant  the  demand  already  existing 
for  frozen  foods.  These  in  several  items  when  prop¬ 
erly  prepared  for  the  table  are  the  peer  of  many  canned 
foods  today.  In  an  attempt  to  can  volume  in  your 
plants  this  summer,  in  the  press  of  a  desire  to  provide 
all  possible  production,  you  are  going  to  be  tempted 
to  let  a  crop  here  and  there  mature  to  the  fullest  ex¬ 
tent  in  order  to  squeeze  out  the  last  case  per  acre  that 
may  be  produced.  This  will  not  do!  This  is  just  the 
thing  that  will  set  the  canning  industry  back  on  its 
heels  so  far  you  will  never  catch  up  again  with  the 
quality  procession  if  you  recede  from  your  position  of 
canning  the  best  you  can  1 

WATCH  QUALITY 

Watch  quality  as  you  have  not  watched  it  before. 
Government  inspectors  are  not  apt  to  relax  their  vigi¬ 
lance  when  going  over  your  pack  even  if  they  are 
anxious  for  maximum  yields.  Then,  if  a  shipment  is 
rejected  by  Government  men  you  will  have  a  hard 
time  persuading  other  possible  buyers  that  your  goods 
are  top-notch.  There  will  be  plenty  of  letting  this 
slide  by  and  that  go  hang  this  summer.  Let  those  in 
some  other  plant,  let  those  who  do  not  treasure  highly 
their  good  reputation  for  quality  packs,  do  the  chisel¬ 
ing  on  quality.  Maintain  yours !  Only  in  this  manner 
can  any  one  render  the  greatest  service  to  his  trade. 

In  the  matter  of  general  information  to  the  trade  as 
a  whole,  you  have  never  done  enough  to  post  them 
fully,  except  in  a  few  isolated  cases.  Let’s  break  our 
habit  of  silence  when  the  aphis  hit  the  peas,  if  they  do. 
Lt^’s  tell  all  and  sundry  that  we  are  not  expecting  to 
pa-ik  as  many  cases  per  acre  as  we  hoped  to  pack.  If 
on  ■  yields  exceed  our  fondest  hopes,  come  clean,  tell 
th  world  that  our  production  is  more  than  we  looked 
fo  !  A  lot  of  your  goods  will  be  held  for  the  Govern- 
m*  nt.  Remember  this  and  plan  accordingly,  posting 
y  r  trade  as  to  just  what  the  situation  is.  A  lot  of 
y<  r  customers  will  bear  with  you  during  temporary 
si  I’tages  a  lot  better  if  they  understand  fully  why 
y(  r  shipments  are  delayed  and  will  willingly  go  along. 

1  any  case,  make  this  a  service  year.  It  will  be 
th  for  a  large  part  of  you  any  way  with  your  orders 
fo  Uncle  Sam.  Then  go  a  step  further,  tie  in  with 
th  Health-For- Victory  program  just  as  much  as  you 
CJ1  Post  your  representatives  as  to  your  pack  prog- 
rt  and  stocks  on  hand  for  sale  to  the  public  at  large. 
A  ve  all  else  promote  the  movement  of  your  goods 
fr  n  the  cellars  for  the  retailer  to  the  shelves  of 
Pi  <  ries  in  the  home.  Pack  quality  goods  if  you  never 
Pi'  ied  them  before!  Only  by  so  doing  will  you  be 
fu  protected  against  any  possible  happenings  in  the 
ths  to  come. 

ON  WITH  ‘‘HEALTH-FOR-VICTORY” 
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HAYNIE  HOT-WATER 
TOMATO  SCALDER 


j 


Patent  No.  2, 111,285 
Other  Patents  Pending 

The  most  practical  Hot  Water  Tomato  Scalder 
on  the  market.  Controls  length  of  scalding  time 
of  tomatoes  depending  upon  the  degree  of 
ripeness.  Increases  yield — Saves  steam. 

Write  for  copy  of  our  N  o.  603^'Catalogue.  “J 


A-K-ROBINS  and  COMPANY,  Inc. 

B  A  L  T  I  M  O  R  E,  M  D.,  U.  S.  A. 

MANUFACTURERS  OF  CANNING  EQUIPMENT 
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/  IIKE  DEWALCO 
ADHESIVES  •  •  • 

THtmt  BUILDS 

roK  cAHmsf'^ 


Prompt  shipment  of  com 
plete  line  of  lap  pastes, 
pick-up  gums  and  cements 
case  sealing  glue. 

A.  K.  ROBINS  &  CO.,  Inc. 

Baltimore 

Serving  the  Eastern  Shore 

Ollier  warehouse  stocks  conveniently  located  in 
ail  canning  areas. 

DEWEY  &  ALMY  CHEMICAL  CO 
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THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

Studying  How  to  Figure  Prices — An  Ex¬ 
ample  in  Canned  Corn — Market  Quiet  but 

Strong — Crops  Large  and  Promising. 

THE  MARKET  —  Class  is  still  in 
session  studying  the  price  ceilings 
as  applied  to  canned  vegetables, 
and  the  excuse  is  made  that  mar¬ 
ket  operations  are  waiting  upon 
that  outcome.  If  the  canners  had 
any  amount  of  goods  to  sell,  as 
spots,  that  might  get  by,  but  they 
haven’t.  Similarly  some  claim  that 
the  naming  of  future  prices  on  can¬ 
ned  foods  is  being  held  up  by  this 
regulation,  and  while  doubtless 
many  canners  might  like  to  sell 
some  futures,  and  will  sell  them  as 
soon  as  they  have  finished  the 
above  mentioned  study,  most  can¬ 
ners,  we  believe,  are  not  inclined  to 
sell  —  to  commit  themselves  on 
goods  which  the  defense  forces  may 
require,  or  which  will  most  cer¬ 
tainly  be  worth  more  money  later 
as  spots  than  the  buyers  will  offer 
now  as  futures.  In  other  words 
futures  do  not  appeal  to  the  great 
mass  of  canners.  Even  on  goods 
which  are  now  being  canned — 
spinach  and  asparagus,  for  instance 
— canners  are  not  anxious  to  quote 
prices. 

Recently  we  read  a  jobbers’  mar¬ 
ket  comment,  which  said  that  the 
distributors  are  carrying  huge 
amounts  of  spot  canned  foods,  but 
in  the  very  next  line  remarked,  that 
the  total  is  not  large.  Take  your 
choice.  The  retail  demand  for  all 
sorts  of  canned  foods  has  been  so 
heavy  that  no  one  has  any  worth 
mentioning  supplies,  in  fact  wish 
they  had.  And  if  anyone  has  such 
supplies  then  he  must  be  out  of 
line  for  any  “roll-back”,  since  he 
must  have  bought  them  months 
ago,  at  low  prices,  and  stands  to 
make  a  handsome  profit  at  March 
prices,  unless  he  has  mercy  upon 
his  retailers.  And  that  is  where 
this  whole  questions  rests;  largely 
speaking  the  canners  were  sold  out 
of  stocks  long  before  the  price 
period,  even  if  the  goods  were  not 


delivered ;  so  the  complaints  of  the 
retailer,  if  any,  ought  to  go  to  the 
distributors.  Any  goods  the  can¬ 
ners  sold  in  March  ’42  were  most 
certainly  well  above  any  future 
prices  for  the  ’41  packs,  and  so  the 
canners  are  in  the  open,  sitting 
pretty  on  spot  goods.  That  there  is 
small  market  demand,  owing  to  the 
uncertainty,  is  not  to  be  disputed. 
But  market  prices  remain  un¬ 
changed,  and  very  firm. 

AN  EXAMPLE — About  everybody 
has  been  figuring  just  what  the 
canned  vegetable  ruling  on  prices 
means,  for  1942  packs.  Harvey 
Burr,  the  new  Secretary  of  the 
Corn  Canners  Bureau,  furnishes  a 
sample,  as  applied  to  canned  corn. 
Here  it  is: 

“EXTRA — The  following  basis 
for  calculating  ceiling  prices  on 
canned  corn  and  several  other 
items  just  received. 

“First — Determine  your  weighted 
average  price  for  each  separate 
grade  and  can  size  for  the  60  day 
period  immediately  following  the 
beginning  of  your  1941  pack.  Add 
8/{  to  cover  increase  costs  (1942 
over  1941)  not  including  raw  prod¬ 
uct.  Add  increased  cost  of  raw 
product  per  dozen  (1942  over  1941) 
viz:  increase  in  contract  price  per 
ton  divided  by  yield  in  dozen  per 
ton.  Use  only  contract  prices  in 
effect  prior  to  May  4th,  1942. 

“NOTE — ^Weighted  average  price 
is  total  dollar  sales  of  each  item 
divided  by  total  dozens  sold,  of  that 
same  item  for  specified  period. 

“Example:  Total  dollar  sales  for 
specified  60  day  period.  No.  2  extra 
standard  whole  kernel  corn,  $23,- 
730.00;  Total  cases  same  item  sold 
or  listed  for  sale,  11,300  cases; 
Your  weighted  average  price  this 
item  is  $1.05  per  doz.  (est.) ;  Add — 
8 'A  for  increased  costs,  not  raw 
product,  $.084  per  doz.  (est.)  ;  Add 
— Actual  increased  raw  product 
cost  (per  doz.)  $.12  per  doz.  (est.) ; 
Your  “ceiling”  price,  $1,254  per  doz. 

“Government  will  guarantee 
prices  at  92%  of  your  individual 
gross  ceiling  prices  for  U.  S.  Grade 


A.B.C.  bub  in  no  individual  case 
will  Government  guarantee  a  price 
in  excess  of  95%  of  the  average 
ceiling  price  in  your  area  for  the 
same  item  (same  can  size,  style  and 
grade) . 

“This  means  that  if  your  gross 
ceiling  price  on  No.  2  extra  stand¬ 
ard  whole  kernel  is  $1,209  per  doz., 
the  Government  will  guarantee  you 
a  price  equal  to  92%  of  $1,254  or 
$1.15. 

“If,  however,  the  average  ceiling 
price  in  your  area  for  this  item 
should  be  lower  than  your  indi¬ 
vidual  ceiling  price,  for  example 
$1.10  per  doz.,  the  Government 
guaranteed  price  will  not  exceed 
95%  of  the  average  price,  or 
$1,045. 

“At  least  that’s  the  way  I 
heard  it,” 

CROPS — You  have  abundant  and 
very  informative  crop  reports  in 
this  issue,  and  we  need  make  no 
addition  to  this.  But  we  do  wish 
to  thank  the  contributors  for  their 
fine  cooperation.  Note  that  some 
sections  come  in  better  on  this  than 
others.  Let’s  have  them  from  all 
sections.  We  furnish  the  blank, 
and  the  postage-paid,  self  ad¬ 
dressed  envelopes;  so  all  you  have 
to  contribute  is  a  little  lead  from 
your  pencils. 

The  over-all  crop  picture  is  quite 
bright,  both  as  to  extent  of  acre¬ 
age,  even  corn  which  caused  some 
early  worries  now  being  up  to  par, 
and  as  to  growing  conditions.  Looks 
like  good  old  Dame  Nature  will  do 
her  full  part,  and  now  it  is  ui  to 
the  canners  to  save  the  harv('  ts. 
And  they  will,  and  they  will  n;  ke 
some  profit,  at  least,  in  the  sav  ig. 

No  word  about  fruit  cei  .ng 
prices,  as  we  go  to  press. 

WARNING — There  probably  n*  ver 
was  such  an  insistent  and  \v  de¬ 
spread  demand  for  the  Almana  as 
this  year.  It  goes  to  you  in  he 
mail  with  this!  Watch  for  it,  md 
put  it  away  safely — or  it  will  ost 
you  $1.  for  another  copy.  L  is 
worth  many  times  that,  as  ou 
will  find. 
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NEW  YORK  MARKET 

Studying  the  New  Formula — Hand-to- 
Mouth  Buying  Shown  as  a  Liability — ^Toma¬ 
toes  Quiet  But  Firm — Hoping  for  Corn 
Offerings — Spot  White  Cone — Spinach  Held 
Firm — Asparagus  Sales  Behind  Normal — 
Coast  Fruit  Canners  Sold  Out  on  Largest 
Pack  Ever  Made — Salmon  Practically  all 
Cleaned  Up. 

By  “New  York  Stater” 

New  York,  May  22,  1942. 

THE  SITUATION — As  might  be  ex¬ 
pected,  market  interest  is  center¬ 
ing  in  the  formula  developed  at  the 
start  of  the  week  for  adjusting 
higher  1942  pack  operating  costs  of 
canners  to  the  limitations  imposed 
by  the  OPA  overall  ceiling  price 
order.  While  the  new  formula  did 
not  by  any  means  touch  off  any 
wild  wave  of  enthusiasm  among 
either  packers  or  distributors,  it 
at  least  lays  a  groundwork  from 
which  the  industry  may  proceed 
and  upon  which  they  may  figure  in 
shaping  up  their  new  season’s 
operations.  As  might  be  expected, 
new  business  in  canned  foods  has 
been  very  close  to  a  standstill  dur¬ 
ing  the  week,  and  insofar  as  price 
changes  are  concerned,  the  situa¬ 
tion  is  static. 

THE  OUTLOOK — Distributors  are 
studying  closely  the  full  implica¬ 
tions  of  the  new  canned  foods  “for¬ 
mula,”  and  it  is  expected  that  thi^ 
move  will  tend  to  curb  replacement 
buying  on  most  items  until  jobbers 
have  an  opportunity  to  clear  out 
current  inventories.  It  is  obvious 
vhat  permissible  ceilings  on  many 
•942  pack  canned  foods  will  be 
mder  the  prices  at  which  distribu- 
ors  now  hold  similar  goods.  The 
act  that  the  country’s  major  mar- 
eting  interest  has  been  largely  on 
30-day  policy  insofar  as  pur- 
bases  are  concerned  for  several 
months  injects  a  competitive  factor 
'hich  argues  for  liquidation  of 
-irrent  wholesale  grocer  holding! 
^  canned  foods  staples  prior  to  the 
.me  that  the  new  packs  come  onto 
ae  market  in  large  volume.  Such 
policy  will  undoubtedly  motivate 
lany  jobbers  during  the  next  sev- 
ral  weeks,  in  an  effort  to  minimize 
a  as  great  a  degree  as  possible  th^ 
squeeze”  resulting  from  the  price 


ceiling  developments.  Hence,  the 
outlook  for  complete  clean-ups  of 
canner  carryover  holdings  is  less 
favorable  than  was  the  case  just  a 
few  weeks  back. 

TOMATOES — The  market  was  slow 
this  week,  but  has  remained  steady 
at  the  previous  week’s  quotations, 
and  cannery  holdings  are  very  lim¬ 
ited.  Southern  packers  offer  for 
prompt  shipment  on  the  basis  of 
$1.02V2  for  standard  2s,  with  21/2S 
at  $1.35  and  10s  nominal.  Dis¬ 
tributors  report,  however,  that  the 
quoted  price  on  2s  could  be  shaded 
by  21/2  to  5  cents  if  real  buying  in¬ 
terest  developed.  Canners  in  the 
midwest  are  reported  holding 
standards  firm  at  $1.20  for  2s  and 
$1.50  for  21/2S,  with  no  distribu¬ 
tor  buying  interest  at  these  levels. 

CORN — Now  that  the  price  for¬ 
mula  is  “in  the  works,”  the  trade 
expects  to  see  a  little  interest  de¬ 
velop  in  futures,  but  canners’ 
“trial  balloons”  hitherto  have  not 
brought  about  any  buyer  reaction, 
which  perhaps  is  just  as  well  in 
view  of  the  week’s  happenings  in 
Washington.  Insofar  as  spot  corn 
is  concerned,  the  market  is  quiet 
and  unchanged,  with  little  fancy 
white  corn  available  in  any  pack¬ 
ing  area. 

SPINACH  —  The  market  is  well 
held,  but  buying  interest  is  lack¬ 
ing,  except  on  10s,  which  are  tight 
both  as  to  supply  and  price.  Can¬ 
ners  in  the  South  list  the  market 
for  fancy  at  $1.50  on  2V2S  with 
10s  at  $5.50,  f.  o.  b.  canneries.  The 
California  market  is  nominal,  with 
the  pack  running  light  and  Gov¬ 
ernment  demands  taking  a  sub¬ 
stantial  part  of  the  pack  of  10s. 

PEAS — Crop  reports  indicate  that 
prospects  are  better  both  in  the 
Tri-States  and  in  Wisconsin,  as  a 
result  of  recent  rains.  There  has 
been  no  demand  for  spots  reported 
during  the  week,  and  the  market 
is  nominally  unchanged  on  all 
grades. 

ASPARAGUS  —  Distributors  have 
been  holding  back  on  new  pack  as¬ 
paragus,  and  sales  of  new  pack  are 
running  well  behind  normal  totals 
for  this  season  of  the  year.  When 
the  price  situation  is  clarified  to 
a  greater  extent,  buyer  interest 


should  make  itself  felt  as  current 
indications  are  that  army  demands 
will  take  a  good  part  of  the  pack. 

CALIFORNIA  FRUITS — The  Can¬ 
ners’  League  of  California  report 
on  1941  packs  was  issued  this 
week,  showing  total  output  of  20,- 
064,499  cases  of  all  fruits  on  the 
basis  of  21/2S.  This  figure  did  not 
include  fruits-for-salad  nor  fruit 
cocktail.  Of  the  latter  products,  the 
pack  of  fruits-for-salad  aggregated 
633,761  cases,  basis  21/2®,  with 
fruit  cocktail  production  totaling 
5,107,193  cases,  same  basis.  The 
1941  pack  was  the  largest  for  any 
season  since  1937,  when  22,062,601 
cases  (actual)  were  packed.  Trad¬ 
ing  in  California  canned  fruits  was 
virtually  at  a  standstill  this  week, 
due  to  the  fact  that  canners  are 
about  down  to  bare  fioors  on  most 
items.  No  action  with  respect  to 
opening  prices  on  1942  packs  has 
been  taken  as  yet. 

CITRUS — There  have  been  no  de¬ 
velopments  as  yet  with  respect  to 
the  Florida  protest  against  the  in¬ 
clusion  of  canned  citrus  in  the 
overall  price  ceiling  regulation, 
and  pending  definite  word  as  to  the 
prospects  for  such  action  the  mar¬ 
ket  is  nominal,  with  canners  with¬ 
drawn.  It  is  not  felt  in  trade  circles 
that  the  Florida  packers,  for  whom 
the  Florida  Citrus  Commission  is 
acting  as  spokesman  in  this  mat¬ 
ter,  will  succeed  in  getting  O.P.A. 
officials  to  grant  the  sought  exemp¬ 
tion. 

SALMON — The  statistical  position 
of  the  market  is  the  tightest  in 
years,  with  only  some  37,000  cases 
remaining  unsold  in  canners’  hands 
at  the  start  of  the  current  month, 
of  which  approximately  one-third 
consisted  of  pinks.  No  demand  for 
salmon  for  coast  shipment  is  re¬ 
ported,  and  the  trade  is  working 
on  current  holdings,  eking  out  any 
shortages  which  may  develop  by 
purchases  in  the  resale  market 
here.  The  retail  salmon  market 
has  not  caught  up  to  peak  prices 
reached  in  late-season  trading  in 
wholesale  channels  and,  under  ceil¬ 
ing  regulations,  will  not  do  so.  Dis¬ 
tributors,  therefore,  must  expect  a 
“squeeze”  to  some  extent  in  mov¬ 
ing  out  some  of  their  top  grades 
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bought  in  a  limited  way  at  high 
prices  during  April. 

OTHER  FISH  —  There  are  no  de¬ 
velopments  of  outstanding  import¬ 
ance  insofar  as  other  canned  fish 
are  concerned,  and  prices  are  com¬ 
pletely  nominal,  with  distributors 
compelled  to  depend  upon  offerings 
at  resale  to  fill  out  demands  from 
their  retail  trade  where  shortages 
appear — and  they  are  many.  It  is 
expected  that  the  high  prices  at 
retail  which  many  canned  fish 
reached  under  March  ceilings  will 
definitely  curb  consumer  demand 
during  the  warm  summer  months. 

CHICAGO  MARKET 

A  Good  Purge — The  Hard  Road  of  the  Past 
Three  Months — What  Will  Happen — Good 
Growing  Weather  Makes  Hopeful  Crops — 
Canners  Busy  on  Crop — No  Futures  Yet — 
Better  Corn  Acreage — Some  High-Water 
Damage — The  Food  Broker. 

By  “Illinois" 

Chicago,  May  22,  1942. 

ALL  OUT  FOR  VICTORY ! — Read  the 
following  over  and  over  again, 
taken  from  the  address  before  the 
United  States  Wholesale  Grocers 
Convention  by  President  H.  Wayne 
Clarke  of  the  Food  Brokers: 

“We  must  support  the  boys  who 
have  the  fighting  to  do,  no  matter 
what  the  cost,  nor  how  uncomfort¬ 
able  it  might  be.  We  must  get  rid 
of  resisting  elements.  We  must 
eliminate  the  chiselers  and  the 
selfish  propagandists.  We  owe  that 
much  to  our  own  flesh  and  blood 
and  we  can’t  let  them  sacrifice  in 
vain.” 

MARCH  —  APRIL  —  MAY  —  Three 
long  months,  and  if  you  don’t  be¬ 
lieve  it — ask  anyone  connected  with 
the  grocery  distributing  trades.  It 
v/as  in  the  March  16th  issue  that 
Editor  Judge  said: — “For  the  first 
time  in  the  100  and  more  years  the 
canned  food  industry  has  been  a 
commercial  factor,  it  might  be 
recorded  that  there  is  no  market 
for  canned  foods.”  If  there  is  no 
market — there  is  no  buying  or  sell¬ 
ing  and  to  all  practical  purposes, 
that  is  the  situation  today  and  the 
way  it  has  been  for  three  months. 


A  combination  of  conditions  has 
brought  this  about.  In  late  Feb¬ 
ruary,  to  be  exact  February  28th, 
Price  Administrator  Leon  Hender¬ 
son,  placed  emergency  price  ceil¬ 
ings  on  many  items  in  canned 
foods.  That  proved  to  be  a  stop 
light  to  the  somewhat  harried  buy¬ 
ing  of  the  previous  several  months. 
Then  came  the  15th  of  March  when 
citizens  who  never  had  paid  Uncle 
Sam  before,  had  to  do  their  bit  with 
the  income  tax.  Then  there  was 
an  early  Easter,  with  retail  mer¬ 
chants  stressing  various  wearing 
apparel  and  suggesting  possible 
later  scarcity  which  detracted  the 
consumers  dollar.  In  April  there 
was  considerable  floundering  in  the 
trade  itself,  due  largely  to  the  ex¬ 
treme  shortage  of  supplies  in  first 
hands.  Lack  of  future  quotations 
nrevented  those  wholesale  grocer.s 
who  do  a  constructive  job  of  selling 
futures  to  their  own  retail  trade 
from  proceeding  as  usual  and  all 
this  fast  followed  by  the  permanent 
price  ceilings  that  made  everyone 
so  confused  that  little  or  no  time 
was  had  to  even  think  about  buy¬ 
ing  or  selling. 

What’s  going  to  come  out  of  it 
all?  Some  seem  to  think  that 
canned  foods  will  suffer  and  that 
the  sale  of  many  items  will  be  per¬ 
manently  retarded.  Others  think 
that  one  extreme  will  follow  an¬ 
other  and  after  three  months  of 
extreme  slowness,  we  will  soon 
have  the  start  of  marked  activity. 

Your  guess  is  as  good  as  the 
other  fellows.  Time  alone  will  tell. 

GENERAL  SITUATION  —  For  the 
last  two  days,  the  local  trade  has 
been  analyzing  the  newspaper  re¬ 
port  that  an  agreement  had  been 
reached  between  the  OPA  and  the 
Department  of  Agriculture  as  a 
result  of  the  meeting  with  repre¬ 
sentative  Canners.  The  general  im¬ 
pression  is,  this  agreement  presents 
a  sound  and  workable  basis  that 
will  soon  permit  the  naming  of 
future  prices.  Wholesale  grocers, 
chains  and  retailers,  however,  are 
wondering  where  they  will  come  in 
and  if  they  too  will  be  permitted 
to  change  their  ceilings  on  1942 
pack.  Distributors  realize  the  can¬ 
ning  industry  has  been  called  upon 
for  record  production  this  year  in 


many  staples  and  that  price  ceil¬ 
ing  regulations  have  injected  new 
and  strange  limitations  which  make 
for  confusion,  but  all  realize  that 
this  late  report  from  Washington 
will  help  to  clarify  the  problem  and 
further  details  are  being  awaited. 

PEAS — The  weather  has  been  on 
the  cool  side  the  past  week,  but 
favorable  rainfall  has  made  for  a 
continuance  of  the  favorable  out¬ 
look.  Pea  packing  throughout  this 
section  should  start  within  three  to 
four  weeks  from  now. 

TOMATOES  —  Georgia  and  other 
southern  plants  are  reaching  the 
Indiana  tomato  fields  in  good  con¬ 
dition.  Canners  report  full  acre¬ 
age  contracted.  As  yet,  no  future 
prices  have  been  quoted.  Mean¬ 
while,  the  few  straggling  lots  of 
spots  are  offered  on  the  basis  of — 
No.  2  standard  Indiana  tomatoes, 
$1.20  factory;  No.  2Vo  standard  In¬ 
diana  tomatoes,  $1.40  factory ;  No. 
10  fancy  tomato  puree,  $5.00;  but 
there  is  little  or  no  movement. 

CORN — There  was  a  last  minute 
rush  in  the  signing  up  of  acreage, 
with  the  result  that  the  totals  are 
more  favorable  than  what  it  looked 
like  three  or  four  weeks  ago. 

The  spot  situation  is  unchanged. 
Very  little  corn  is  to  be  had  at  any 
price  and  price  ceilings  that  ruled 
last  March,  have  stopped  all 
trading. 

GREEN  BEANS — Florida  continues 
to  quote  No.  2  standard  cut  green 
beans  for  immediate  shipment  at 
$1.05  factory.  Canners  in  the  Ar¬ 
kansas  River  Valley  district  have 
withdrawn  from  the  market  aftei 
booking  freely  at  $1.00  Some  dam¬ 
age  is  reported  from  that  district 
account  high  waters.  Wisconsin 
and  Michigan  canners  who  usually 
sell  heavily  of  futures,  are  expectee 
to  enter  the  market  immediatelj 
upon  the  clearing  up  of  the  price 
ceiling  conundrum. 

SPINACH — No.  10  fancy  Califor¬ 
nia  spinach  will  be  practicallj 
taken  over  by  the  Government 
leaving  No.  2  and  No.  21/^  tins  foi 
the  civilian  trade.  The  Ozarks  re¬ 
port  a  spring  spinach  pack  much 
less  than  was  anticipated. 
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CITRUS  FRUITS — Nothing  new  as 
he  trade  is  awaiting  lower  prices 
from  both  Florida  and  Texas.  This 
vill  be  necessary  to  comply  with 
•  he  March  ceilings.  The  local  trade 
based  their  March  ceilings  on 
■  osts,  covering  shipments  made  the 
month  before.  Since  then,  due  to 
<}overnment  activity  in  the  fresh 
markets,  grapefruit  and  oranges 
both  advanced  sharply,  which 
necessitated  higher  prices  on  the 
canned  product. 

CALIFORNIA  FRUITS  —  No  neWS 
from  the  coast.  Everyone  is  await¬ 
ing  a  definite  word  and  just  how 
soon  that  will  come,  is  most  prob¬ 
lematical  under  the  conditions  that 
prevail. 

THE  FOOD  BROKER — (see  previous 
issues)  “In  effectiveness  there  is  a 
wide  difference  between  the  sales¬ 
man  and  the  food  broker.  The 
salesman  is  limited  by  the  one  line, 
or  few  lines  his  employer  has  to 
offer.  He  must  await  the  conveni¬ 
ence  of  the  buyer  who  purchases 
his  line.  If  buying  hours  are  lim¬ 
ited  and  only  on  certain  days,  the 
salesman  must  wait  those  hours. 
If  he  reaches  town  on  Tuesday,  and 
Monday  and  Thursday  are  the  buy¬ 
ing  days,  he  must  await  Thursday 
or  pass  up  the  one  buyer. 

On  other  occasions  a  busy  buyer 
will  decline  to  see  a  salesman  be¬ 
cause  he  knows  his  stock  to  be  ade¬ 
quate.  The  salesman  hence  has  no 
opportunity  to  discuss  new  sales 
programs,  new  methods,  new  pack¬ 
aging,  new  advertising  campaigns 
affecting  the  sale  of  his  product.” 

LIBBY  PROMOTES  ROGERS 

ibby,  McNeill  &  Libby  have  announced 
tl  promotion  of  Alexander  Rogers  to 
ai  ertising  manager,  succeeding  J.  R. 
C  lins,  now  in  the  Air  Corps. 

rocers  will  remember  Rogers  for  the 
e(  national  material  on  retail  advertis- 
ir.  and  merchandising  he  prepared  while 
s(  ing  as  Libby’s  sales  promotion  man- 
a;  ■.  He  has  been  with  Libby  since  1929. 


CALIFORNIA  MARKET 

Good  Crop  Prospects — Shipping  Cherries — 
As  the  Items  Look — Market  at  Standstill — 
Spinach  Canning  Ends — Pack  “Fairly  Large” 
— Busy  on  Asparagus — To  Make  as  Large  a 
Pineapple  Pack  as  Possible. 

By  “Berkeley” 

San  Francisco,  May  22,  1942. 
CROPS — Prospects  are  for  rather 
larger  crops  of  fruits  in  Califor¬ 
nia  this  year  than  last,  according 
to  the  California  Cooperative  Crop 
Reporting  Service.  There  has  been 
abundant  rainfall,  except  in  a  few 
of  the  southern  counties,  with  am¬ 
ple  supplies  of  water  for  irrigation 
during  the  summer  months. 

The  fruit  set  of  California  ap¬ 
ples  is  not  sufficiently  advanced  to 
present  dependable  indications  of 
the  1942  crop,  but  prospects  indi¬ 
cate  a  volume  of  production  sim¬ 
ilar  to  that  of  last  year. 

Apricots  promise  to  be  a  larger 
crop  than  in  1941,  despite  the  fact 
that  the  set  is  rather  irregular.  The 
cool  spring,  however,  has  been  con¬ 
ducive  for  the  development  of  fun¬ 
gus  diseases  which  might  reduce 
the  prospective  volume  of  the  crop. 

Cherries  have  been  a  little  late 
in  developing  but  shipping  is  now 
in  full  swing.  The  May  1  forecast 
is  for  a  crop  of  13,000  tons  of  Royal 
Anns  and  18,000  tons  of  other  va¬ 
rieties.  Last  year’s  crop  amounted 
to  about  8,400  tons  of  Royal  Anns 
and  12,600  tons  of  other  varieties, 
with  the  1940  crop  even  smaller. 

GRAPES — Indications  are  for  a 
good  grape  crop  this  year,  one 
about  the  same  or  possibly  slightly 
under  the  production  of  1941. 

Peaches  have  made  very  good 
progress  to  date  and  estimates  as 
of  May  1  place  prospects  as  87  per 
cent  of  a  full  crop  for  clingstones 
and  81  per  cent  for  freestones. 
This  is  a  higher  average  State  crop 
condition  for  May  than  for  either 
of  the  past  two  years. 


Pears  have  produced  a  good 
bloom  and  the  crop  of  Bartletts 
promises  to  be  about  as  in  1941, 
with  other  varieties  making  a 
heavier  yield. 

Plums  and  prunes  promise  a 
heavier  crop  than  last  year. 

MARKET  —  The  canned  foods 
market  is  practically  at  a  standstill 
locally  with  canners  awaiting  clari¬ 
fication  of  various  rulings  before 
attempting  to  dispose  of  unsold 
holdings  or  bring  out  opening 
prices  on  new  packs.  Some  large 
concerns  have  withdrawn  prices 
on  everything  and  are  accepting  no 
orders,  large  or  small.  Others  have 
brought  out  what  they  term 
“March  Price  Ceilings,”  but  lists 
are  made  up  largely  of  items  which 
are  sold  up.  Here  and  there  are  to 
be  found  canners  who  are  making 
offerings  as  usual,  but  buyers  are 
inclined  to  be  wary  and  are  making 
inquiries,  without  placing  much 
business. 

SPINACH — The  packing  of  spin¬ 
ach  in  California  has  come  to  an 
end  for  the  season  and  the  output 
seems  to  have  been  a  fairly  large 
one.  Estimates  of  the  total  run  a 
wide  range,  with  some  canners 
claiming  that  it  will  prove  close  to 
a  record  and  others  holding  that  it 
will  lack  much  of  approaching  the 
peak  year  pack.  Some  early  spin¬ 
ach  was  drowned  out  and  other 
acreages  were  not  harvested  be¬ 
cause  of  excessive  weed  growth. 
Some  packers  have  disposed  of  and 
shipped  their  entire  output,  while 
others  have  not  named  prices  and, 
of  course,  have  not  shipped  a  case. 
Quoted  prices  continue  on  the  basis 
of  $1,371/^  to  $1.45,  but  ceiling 
prices  should  be  announced  shortly. 

COCKTAIL — Almost  every  canner 
of  fruits  who  has  anything  in  stock 
unsold  seems  to  have  some  fruit 
cocktail,  especially  No.  1  choice. 
This  is  offered  at  $1.35  but  in¬ 
quiries  fail  to  locate  any  sales  made 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  Canning 


EQUIPMENT 


MiE  iLlKOcnnEiD*  U/estm/nster.Jfct. 

HUSKERS  —  CUTTERS  — TRIMMERS  — CLEANERS 
SUKERS— WASHERS  and  GRINDERS 


For  speedf  neatness  and  trouble  free  operation 


KYLER  LABELERS  and  BOXERS 

“They  have  everything  with  half  the  parts” 

WESTMINSTER  MACHINE  WORKS 


Westminsler,  Maryland 
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during  the  past  week.  This  has 
been  the  price  on  this  item  for  so 
long  that  it  will  surely  be  regarded 
as  the  ceiling.  In  fancy,  offerings 
seem  confined  to  the  No.  2V2S  size. 

ASPARAGUS — The  packing  of  as¬ 
paragus  is  moving  along  at  a  live¬ 
lier  rate,  aided  by  a  couple  of 
timely  rains  and  warmer  weather. 
There  was  some  early  business 
booked  by  some  of  the  smaller  in¬ 
terests  at  definite  prices  but  this 
has  dwindled  away  and  these 
prices  do  not  make  a  market.  Re¬ 
tailers  know,  of  course,  just  what 
they  can  charge  for  asparagus  and 
must  buy  it  at  a  price  which  will 
enable  them  to  sell  it  at  a  profit. 
The  wholesaler  likewise  must  be 
paid  for  his  efforts  and  there  are 
also  transportation  costs  to  be  con¬ 
sidered.  Canners  are  paying  five 
and  a  half  cents  a  pound  for  white 
and  six  and  a  half  cents  for  all 
green  asparagus  and  some  say  they 
cannot  possibly  sell  the  canned 
product  to  fit  in  with  the  retail 
ceiling,  except  at  a  loss. 

PINEAPPLE — The  situation  in  re¬ 
gard  to  Hawaiian  pineapple  is 
clearing  somewhat  and  plans  are 
being  made  to  make  as  large  a  pack 
as  possible  under  the  abnormal 
conditions  prevailing  on  the 
Islands.  Of  course,  can  sizes  will 
be  greatly  restricted  and  packing 
will  be  simplified  as  much  as  pos¬ 
sible  in  the  interest  of  economy. 
The  trade  is  already  being  advised 
that  special  counts  and  distinctive 
packs  are  not  to  be  expected. 

The  question  of  labeling  is  being 
given  careful  consideration  and  it 
may  be  that  much  of  this  will  have 
to  be  done  on  the  mainland.  Ship¬ 
ping  buyer’s  labels  to  the  Hawaiian 
Islands  and  getting  them  there 
when  wanted  does  not  fit  in  with 
the  present  shipping  picture.  The 
problem  of  night  work,  always  a 
necessity  at  the  height  of  the  pack¬ 
ing  season,  promises  to  be  solved 
by  blacking  out  canneries.  It  would 
seem  that  we  are  to  get  a  fair 
quantity  of  pineapple  this  year  de¬ 
spite  the  Japs,  and  when  we  open  a 
can  next  winter  we  can  well  re¬ 
member  Pearl  Harbor,  since  some 
of  the  most  important  plantations 
are  within  sight  of  this  American 
shrine. 


GULF  STATES  MARKET 

Oyster  Canning  Ends — Crabs  Plentiful — 
Fair  Supply  of  Shrimp— The  ’41  Production 
of  Shellfish. 

By  “Bayou” 

Mobile,  Ala.,  May  22,  1942. 

OYSTERS — No  report  of  any  oys¬ 
ters  having  been  canned  this  past 
week,  which  indicates  that  the  sea¬ 
food  canneries  have  closed  down  on 
oysters,  and  no  more  will  be  packed 
until  about  December  1,  1942, 
which  is  when  the  oyster  canning 
season  starts  again. 

CRABS — Crabs  are  plentiful  and 
there  were  32,080  pounds  of  fresh 
cooked  crab  meat  produced  this 
past  week  and  8,440  pounds  of 
processed  crab  meat. 

SHRIMP — Production  of  shrimp 
moved  fairly  well  this  past  week 
as  there  were  1,489  barrels  that 
went  to  the  canneries  and  4,654 
barrels  that  went  to  the  raw  deal¬ 
ers.  Port  Lavaca,  Texas  area,  re¬ 
ported  the  largest  receipt  for  one 
day,  which  was  1,644  barrels  and 
the  next  to  the  highest  report  of 
shrimp  received  in  one  day  was 
Morgan  City,  La.,  area  with  534 
barrels.  Production  of  shrimp  for 
the  other  days  in  the  week  were 
light. 

There  were  7,949  standard  cases 
of  shrimp  reported  canned  last 
week,  which  brings  up  the  total 
for  the  season  to  789,198  standard 
cases.  Last  year  during  the  same 
period  there  were  909,498  stand¬ 
ard  cases,  or  120,300  more  cases 
canned  last  year  than  this  one  in 
the  same  period,  yet  it  will  be  no¬ 
ticed  that  the  difference  is  being 
cut  down  as  the  shrimp  season  now 
is  coming  to  a  close.  There  have 
been  more  shrimp  canned  this  year 
in  the  last  three  months  than  there 
were  last  year  during  the  same  pe¬ 
riod.  The  difference  of  the  pack 
three  months  ago  for  the  same 
period  was  approximately  150,000 
standard  cases. 

SHELL  FISH  PRODUCTION  FOR  THE 
YEAR  1941 — The  summary  released 
by  the  daily  Fishery  Market  Neivs 
report  of  the  United  States  Depart¬ 
ment  of  the  Interior  shows  that  in 


the  year  1941  Louisiana  produced 
130,831  barrels  shrimp  for  can¬ 
ning;  Alabama  11,712  bbls.,  and 
Biloxi  36,337  bbls.,  making  a  total 
of  178,880  barrels. 

The  shrimp  produced  for  other 
purpose  in  1941  was  Louisiana 
105,154  bbls.,  Alabama  19,402 
bbls.,  Biloxi  30,539  bbls.,  and 
Texas  39,385  bbls.,  making  a  total 
of  194,480  bbls.  shrimp. 

The  oysters  produced  for  can¬ 
ning  in  the  year  1941  was  Louisi¬ 
ana  198,568  barrels,  Alabama  72,- 
505  barrels  and  Biloxi  341  barrels, 
making  the  total  of  612,933  barrels. 

Oysters  produced  for  other  pur¬ 
poses  for  the  year  1941  was  Louisi¬ 
ana  160,401  barrels;  Alabama  40,- 
700;  Biloxi  13,051  and  Texas  2,- 
642,  making  a  total  of  216,794 
barrels. 

The  fresh  cooked  crab  meat  pro¬ 
duced  in  the  year  1941  was  Louisi¬ 
ana  1,130,380  pounds;  Alabama 
198,265  pounds  and  Biloxi  70,619 
pounds,  making  a  total  of  1,399,- 
264  pounds. 


VAL  VITA  TAKES  TO  DEHYDRATION 

The  Val  Vita  Food  Products,  Inc.,  one 
of  the  largest  independent  packers  of 
fruits  and  vegetables  in  the  West,  with 
cannery  located  at  Fullerton,  Calif.,  re¬ 
cently  announced  the  acquisition  of  the 
Burbank  Corporation,  manufacturers  of 
dehydrated  food  products,  formerly  lo¬ 
cated  at  Burbank,  Calif.  This  concern, 
one  of  the  largest  of  its  kind,  has  been 
actively  engaged  in  this  industry  since 
1927. 

It  is  the  plan  of  the  principals  of  the 
Val  Vita  Food  Products,  Inc.,  to  make 
immediate  arrangements  for  the  reniov.il 
of  all  equipment  from  the  presc.it 
premises,  to  be  installed  at  their  plant 
at  Fullerton,  and  to  operate  this  pha  'e 
of  their  food  packing  activities  in  con¬ 
junction  with  their  regular  canned  foi/d 
commodities.  They  also  plan  to  increr  e 
the  present  capacity  of  the  dehydrating 
plant  considerably  in  order  to  accomn- )- 
date  the  heavy  governmental  requiie- 
ments  for  dehydrated  fruits  and  ve;,3- 
tables,  as  well  as  the  steadily  increasi  g 
demand  through  civilian  channels.  4. 
number  of  the  products  packed  by  t'.  's 
dehydrating  unit  include  potatoes,  onioi  s, 
carrots,  beets,  cabbage,  onion  powd  r, 
garlic  powder,  chili  powder,  paprika,  c  c. 

A  number  of  the  personnel,  includi  g 
the  superintendent  and  general  manag  r, 
have  been  retained  under  the  new  set- . 
and  the  distribution  of  these  produces 
will  be  handled  by  the  sales  organizati'n 
of  the  Val  Vita  Food  Products,  Inc. 
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A  COMPLETE  COURSE  IN  CANNING 

Sixth  edition,  1936  revised  up-to-date. 

The  Industry’s  Cook  Book  for  over  30  years. 


FOR  MANAGERS. 
SUPERINTENDENTS, 


BROKERS 


AND  BUYERS 


Size  6x9, 360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proved  pro¬ 
cedure  and  formulae  for 
everything  "Canadsle’*. 


"I  would  not  take  S1 ,000.00  for  my 
copy  If  I  could  not  set  another." 

— a  famous  processor. 


All  the  newest  times  and  temperatures  .  . 

All  the  newest  and  latest  products 

•  Fruits  •  Vegetables  •  Meats  •  Milk  • 

I  Soups  •  Preserves  •  Pickles  •  Condiments 
I  •  Juices  •  Butters  •  Dry  Packs  (soaked) 

I  •  Dog  Foods  and  Specialties  in  minute  de- 
I  tail,  with  full  instructions  from  the  growing 
through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times, 
temperatures  and  RIGHT  procedure  .  .  . 
by  Distributors  to  KNOW  canned  foods  .  .  . 
by  Home  Economists  to  TEACH  the  subject 
of  food  preservation. 

For  sale  by  all  supply  houses  and  dealers 
...  or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE.  20  South  Gay  Street,  MARYLAND 
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CANNED  FOOD  PRICES 

All  Prices  for  Spot  Goods  F.  O.  B.  Factory 

The  Government  “Price  Ceiling”  freezes  the  prices  of  each 
individual  canner  at  the  highest  price  he  sold  or  contracted  to 
sell,  or  delivered,  during  March  1942,  for  the  same  size  cans 
and  grade.  “If  no  sales  were  made  in  March,  the  seller  must 
establish  as  his  maximum  price  the  highest  price  charged  in 
March  for  the  most  nearly  similar  article,”  reads  the  regu¬ 
lation.  Note  that  your  own  sales  price  governs  your  sales,  and 
not  anyone  else’s  or  the  average. 

The  prices  listed  here  are  those  at  which  some  business  is 
reported  to  have  been  done  and  represent,  as  nearly  the  average 
market  in  the  respective  sections  as  is  possible  to  determine. 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 


Canned  Vegetables 


Eastern 

Central 

West  Coast 

Low 

High 

Low 

High 

Low 

High 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . 

.  1.40 

1.60 

Out 

Out 

Elx.  Std.  Cut  Green,  No.  2... 

Out 

Out 

Out 

No.  10  . 

_  5.90 

6.75 

Out 

Out 

1.15 

1.25 

No.  10 . ; . 

_  5.50 

5.75 

Out 

Out 

.85 

1.17% 

No.  10 . 

.  4.00 

5.00 

Out 

Out 

LIMA  BEANS 

No.  2  Tiny  Green . 

_  1.80 

Out 

Out 

1.15 

1.30 

Out 

No.  10  . . 

—  6.50 

6.75 

Out 

Out 

.80 

.85 

.92  % 

BEETS 

Whnlp,  No-  9.  . 

.  inn 

2.00 

No. '2%  . 

—  1.45 

1.75 

Out 

Out 

No.  10  . 

_  4.50 

7.00 

Out 

Out 

Cut.  No.  2 . 

. 80 

.90 

.85 

No.  2%  . . . 

. 95 

1.15 

Out 

Out 

No.  10  . 

.  3.50 

4.25 

Out 

Out 

Sliced,  No.  2 . - . 

. 80 

1.10 

.85 

.85 

.97% 

No.  2%  . . 

.  1.10 

Out 

Out 

1.10 

No.  10  . 

.....  4.00 

4.75 

Out 

Out 

Diced,  No.  2..- . 

. 75 

.87% 

.85 

1.20 

No.  10  . 

.  4.00 

4.50 

Out 

Out 

Shoestring,  No.  2 . 

. 85 

Out 

Out 

CARROTS 

Diced,  No.  2 . 

. 80 

.90 

.75 

.70 

No.  10  . 

.  3.50 

3.75 

Out 

Out 

CANNED  VEGETABLES-'Continned 

Eastern  Central  West  Cnusi 


Low 

High 

Low 

High 

Low  High 

PEAS 

Odd  Lots  . 

nominal 

Out 

Out 

PUMPKIN 

SO 

No.  2%  . . 

.95 

1.02% 

Out 

Out 

.92% 

No.  10  . 

3.00 

3.50 

Out 

Out 

3.10 

SAUER  KRAUT 

Fancy  No.  2 . . . 

.85 

.96 

.70 

.76 

No.  2%  . 

1.00 

1.20 

1.06 

.95 

1.10 

No.  10  . 

3.15 

3.75 

Withdrawn 

SPINACH 

Nn  2  . 

1.10 

1.15 

1.00 

1.1 2U. 

1.171 

No.  2%  . 

1.50 

1.60 

1.30 

1.37% 

1.45 

No.  10  . 

4.75 

5.50 

4.75 

4.50 

5.00 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Fr.  Limas. 

1.20 

Triple  No.  2 . - 

1.20 

SWEET  POTATOES 

1.15 

No.  2%  .'. . .' . . 

1.40 

1.60 

No.  3,  Squat  Vac . 

1.50 

Fey.,  No.  2  Syrup  Pack. — ......... 

1.25 

No.  2%  . . . 

1.50 

2.00 

TOMATOES 


Kv  Std  .  Nn.  2  . 

.  1.15 

1.35 

Out 

No. 

16  . 

.  5.50 

Out 

Out 

5.50 

With  pur.e 

Std., 

No.  1 . 

Out 

Out 

Out 

.82t;j 

No. 

2  . 

.  1 .05 

1.15 

1.20 

1.00 

1.05 

No. 

2%  . 

.  1.35 

1.50 

1.40 

1.50 

1.25 

1.30 

No. 

10  . 

.  .5.10 

5.50 

Out 

Out 

4.75 

lOMATO  JUICE 


No.  211  Cyl.  (12  oz.) .  .  .60  .6‘2Vi 

No.  300  (13%  oz.) . 60  .  .  . 

No.  2  (18  oz.) . 80  .  .  . 

No.  303  Cyl.  (20  oz.) . 8.5  .  .  . 

No.  2  Cyl.  (24  oz.) . 85  .95  .82%  .  .85  .87 VI. 

No.  3  Cyl.  (46  oz.) .  Out  Out  1.75  .  . 

No.  10  .  3.75  4.00  3.50  3.75  .  3.50 

TURNIP  GREENS 

No.  2  . 85  .80  .  . 

No.  2%  .  1.20  1.25  1.10  .  . 

No.  10  .  4.25  3.50  .  . 


Canned  Fruits 

APPLES 

No.  10,  standard  heavy  pack .  5.00  .  .  5.25 

No.  10,  fancy  heavy  pack .  6.00  .  .  5.50 


APPLE  SAUCE 

No.  2  Fancy . 

No.  10  . 

No.  2  Std . 

No.  10  . 


.90  1.00 

.  4.75 

.85  . 

4.00  . 


1.00 

4.75 


PEAS  AND  CARROTS  CHERRIES 

Std.  No.  2 . 85  .  .  .  Red  Sour  Pitted,  No.  2 .  1.75  .  1.60  1.70 

Fancy  No.  2 . .  1.15  1.20  .  1.10  L26  Red  Sour,  Pitted,  No.  10 .  8.75  .  8.50  9.00 


CORN — Wholegrain 

Yellow,  Fancy  No.  10 .  6.50  7.35  Out  Out  . 

Shoepeg,  Fancy  .No.  10  .  6.90  7.25  Out  Out  . 

Ex.  Std.  No.  2 .  1.20  Out  Out  . 

No.  10  . . .  6.75  7.00  Out  Out  . 

CORN — Creamstyle 

Yellow,  Ex.  Std.  No.  2 .  1.05  1.10  1.10  1.25  . 

No.  10  .  6.15  6.50  Out  Out  . 

Std.  No.  2 . 95  .  .  . 

White,  Ex.  Std.  No.  2 .  Out  Out  1.10  1.15  . 

No.  10  .  6.00  6.10  5.50  .  . 

Std.  No.  2 . 97%  1.02%  Out  Out  . 

No.  10  .  5.85  6.00  Out  Out  . 

HOMINY 

Std.  Split,  No.  2% . 85  .90  . 82%  1.10 

No.  10  . . .  3.00  .  . 


MIXED  VEGETABLES 

Fey.,  No.  2 .  1.00  l.lj 

No.  10  .  4.50  5.00 

Std.,  No.  2 . . . 80 

No.  10  . 3.75  3.90 


GRAPEFRUIT  SECTIONS  Florida  Texas 

8  oz.  . .  Withdrawn  . 

No.  2  .  Withdrawn  . 

No.  5  .  Withdrawn  . 

GRAPEFRUIT  JUICE 

No.  2  .  Withdrawn  .75 

No.  3  Cyl.  (46  oz.) .  Withdrawn  1.75 

No.  10 .  Withdrawn  3.50 


Canned  Fish 


OYSTERS  Southern  Northwest  Si  !Cts 

5  oz . .  .  1.90  2.10  . 

10  oz .  3.60  4.00  . 

SALMON 

Pink,  Tall,  No.  1 . . .  .  2.00  275 

SHRIMP  Southern 

No.  1.  Small .  1.90  2.20  . 

No.  1,  Medium . . . .  .  2.00  2.30  . 

No.  1.  Large.... _ _ _ ................  .  2.10  2.40  . 
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WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY 

In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offering  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


FOR  SALE  ^MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


New  York’s  largest  stock  of  good  rebuilt  and  newly  fabri¬ 
cated  equipment,  can  still  supply  aU  your  normal  needs.  Kettles 
in  stainless,  copper  or  glass  lined.  Vacuum  Pans,  Condensers 
and  Stills.  Fillers  for  juices,  viscous  materials,  dry  products 
into  tubes,  jars,  cans  or  other  containers.  Filters — over  150 
filters  and  filter  presses  in  stock.  Mixers — dry  powder  up  to 
3000  lbs.,  also  for  paste  and  similar  materials.  Labelers — World, 
Ermold,  Knapp,  Burt,  etc.,  for  jars,  bottles  or  cans.  Extractors, 
Packaging  equipment.  Cutters,  Dicers,  Sifters,  Mills,  Pulver¬ 
izers,  and  factory  handling  equipment.  Detailed  descriptions 
and  quotations  on  request.  First  Machinery  Corp.,  819-837  East 
9th  Street,  New  York,  N.  Y. 


FOR  SALE — 5  Chisholm  Ryder  Bean  Snippers;  1  A.  K. 
Robins  Bean  Cutter,  used  1  season;  1  Ayars  Bean  Filler,  7 
pocket  for  No.  2  cans,  used  2  seasons;  2  Chisholm  Ryder  Grad- 
er^,  lakes  out  1,  2  and  3  sieve  Whole  Beans;  1  Motorized  Centri¬ 
fugal  Pump,  25  gallons  per  minute;  1  Belt  Driven  Centrifugal 
Pu'-ip,  100  gallons  per  minute.  Edward  G.  Ruff,  Delta,  Pa. 


I  )R  SALE — Ayars  Tomato  Filler,  7  pocket,  for  No.  2,  2^/^ 
and  300  sizes.  Good  condittion.  Cereal  Food  Co.,  Peoria,  Ill. 


I  v‘R  SALE — Langsenkamp  Tomato  Juice  Heating  Unit  with 
3  s  inless  steel  tanks  complete  with  stainless  coils,  direct  motor 
agi  tor,  valves,  etc.  Gerber  Products  Co.,  Fremont,  Mich. 


I  JR  SALE — One  high-speed,  six  knives.  Peach  Slicer,  used 
one  eason.  One  Bronze  Metal  Kern  Pulp  Finisher,  used  one 
sea  n.  The  Sumter  Packing  Corp.,  Sumter,  S.  C. 


WANTED  —  MACHINERY 


^  \NTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop- 
pei  r  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Fil  •  Press.  No  dealers.  Adv.  2613,  The  Canning  Trade. 


1  VNTED — Two  used  good  shape  large  Urschel  Bean  Cut¬ 
ter  1"  to  1%"  cut.  One  Chisholm-Ryder  Grader,  No.  4.  One 
200  I.P.  Economic  Return  Tubular  Boiler,  150  lbs.  working 
pre  are.  Quote  age,  condition,  best  price.  Gervas  Canning  Co., 
Inc  Fredonia,  N.  Y. 


WANTED — Urschel  Bean  Cutter,  also  approximately  150  feet 
light  weight  Picking  Table  or  Conveyor  Belting  12  to  16  inches 
wide.  Hungerford  Packing  Co.,  Hungerford,  York  Co.,  Pa. 


WANTED — 1  Closed  Tank,  glass  lined  or  stainless  steel, 
with  manhole.  Gerber  Products  Co.,  Fremont,  Mich. 


WANTED — Langsenkamp  or  Super  Finisher;  150  gallon 
Steampacketed  Copper  Kettle,  complete  with  stirrer;  small 
bronze  Pulp  Pump.  Adv.  2629,  The  Canning  Trade. 


WANTED — One  Automatic  Scale  to  weigh  Shelled  Peas  (Rich¬ 
ardson  or  Climax);  also  four  tier  single  bale  40"  Crates.  Littles- 
town  Canning  Co.,  Inc.,  Littlestown,  Pa. 


FOR  SALE— PLANTS 


FOR  SALE — Ten  million  tomato  plants  for  May  and  June 
planting.  Varieties:  Rutgers,  Marglobe,  Baltimore,  Stone  $1.25 
per  1000;  10,000  and  up  $1.00  per  1000;  express  charges  collect. 
Cabbage:  Copenhagen,  Wakefield,  Flat  Dutch,  Ballhead,  AU- 
seasons.  Savoy.  Cabbage  Collard  plants  same  price  as  toma¬ 
toes.  Potato  plants,  Cuban  Yams  and  Nancy  Halls,  $2.00  per 
1000.  Charges  collect.  All  plants  grown  from  good  seed  and 
packed  with  moss  to  roots  to  arrive  safely  anywhere.  Guaran¬ 
teed  reach  you  in  good  shape.  Harvey  Lankford,  Franklin,  Va. 


FOR  SALE — Vegetable  Plants.  All  outdoor  grown  here  at 
Franklin,  Virginia.  Cabbage:  Copenhagen,  Goldenacre,  Marion 
Market,  All  Seasons  (Yellows  Resistant),  Ballhead.  Tomato: 
Rutgers,  Marglobe,  Stokesdale  and  Master  Marglobe,  all  from 
certified  (treated)  seeds.  Sweet  Potato  Plants:  Portorico,  Nancy 
Halls,  and  Cuban  Yams.  We  grow  our  plants  in  rows  and 
cultivate  them  and  grade  them  before  packing,  throwing  out 
the  culls.  Packed  in  light  crates  or  baskets,  in  live  spagnum 
moss.  Wire,  write  or  phone  for  prices  f.  o.  b. — here  or  delivered 
by  truck.  J.  P.  Councill  Co.,  Franklin,  Va. 


FOR  SALE — Several  million  Tomato  Plants,  grown  from  cer¬ 
tified  seeds;  Rutgers  and  Marglobe  varieties,  at  $1.50  per  thou¬ 
sand  f.  o.  b.  Michipongo,  Va.  Moss  wrapped  and  packed  in  5/8 
baskets.  Eastern  Shore  Canning  Co.,  Michipongo,  Va. 


SITUATIONS  WANTED 


POSITION  WANTED — Plant  Superintendent,  age  43,  good 
health,  married.  12  years  experience  in  canning  tomatoes, 
beans,  turnip  greens,  spinach,  peaches  and  sweet  potatoes. 
Capable  of  taking  full  charge  of  factory  or  factories,  from 
planting  season  through  processing  and  shipping.  Well  versed 
in  figuring  costs;  know  raw  products  from  A  to  Z.  Fully 
capable  of  organizing  and  building  plant  from  ground  up  and 
securing  contracts  for  raw  products.  Only  yearly  proposition 
considered.  Adv.  2628,  The  Canning  Trade. 


NEW  IMPROVED  BASKET 


will  last  a  season  or  more  longer 

At  No  Extra  Cost 

IVrile  for  Samples  and  'Prices 

RIVERSIDE  MANUFACTURING  CO. 

MURFREESBORO,  NORTH  CAROLINA 
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BOX  SCORES 

Box  scores  give  a  complete  history  of  a  baseball 
game.  Compile  a  composite  box  score  for  any 
team  for  an  entire  season  and  the  strength  and 
weakness  of  the  ball  club  will  be  revealed.  A 

really  dependable  and  consistantly  winning  team  T 

is  strong  at  all  points.  There  are  no  points  on  a  I 

baseball  field  where  weakness  may  not  allow  f 

games  to  be  lost.  The  same  thing  is  true  of  a  ■' 

pulp  production  line.  ^  hat  pulp  production  I  jft..  A 

unit  can  you  afford  to  have  weak  and  undepend-  I 

able?  Certainly  not  in  the  cook-room,  for  weak-  A#  ^  ”  U 

ness  there  creates  a  most  undesirable  Ijotlle-neck  ....  Indiana  Pulpers. 
Finishers  and  Kook-More  Koils  give  dependable  production  balanced 
at  high  capacity. 

F.  H.  LANGSENKAMP  COMPANY 

Indianapolis,  Indiana 


MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cut 

For  Whole  Crain  or 
Cream  Style 

Either  Single  or  Doable 

Mortal  Labeling  Machine  1 

and  oihmr  machinery 

MORRAL  BROTHERS,  Morral,  Ohio 


MODERN  / 

DESIGNS 


to  meet  your^rade  requirements. 


Pi  edmont  labelCom  pany 

INCORPORATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD 


VI  RC  I  N  lA 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 

THERE  MUST  HAVE  BEEN  SEVERAL 

A  Civil  War  veteran  had  spent  a  week  at  a  New  York  hotel. 
When  he  went  to  pay  his  bill  the  clerk  asked: 

“What  was  your  rank?” 

“Oh,  just  a  private,”  the  old  soldier  replied. 

“Well,  I  won’t  charge  you  anything.  You  are  the  first  private 
I  ever  met.” 

DEPENDS  UPON  THE  VIEWPOINT 

A  London  doctor  touring  in  the  provinces  had  difficulty  in 
obtaining  suitable  lodgings  in  a  small  town. 

One  landlady,  showing  him  a  dingy  bedroom,  remarked  per¬ 
suasively,  “As  a  whole,  this  is  quite  a  nice  room,  isn’t  it?” 

“Yes,  madam,”  he  agreed,  “but  as  a  bedroom  it’s  no  good.” 

RECIPROCITY 

First  Golfer — Confound  it,  sir,  you  nearly  hit  my  wife ! 

Second  Golfer — Did  I?  Well,  have  a  shot  at  mine! 

CAUTION 

Jones — I  see  by  the  papers  that  Scotty  McNutt  was  pinched 
last  night  while  walking  down  the  street  entirely  nude. 

Smith — What  was  the  plea? 

Jones — Safety  first. 

Smith — Whadda  you  mean,  “safety  first?” 

Jones — He  told  the  judge  he  was  on  his  way  to  a  strip-poker 
game. 

TAKE  MY  ADVICE 

“Have  you  been  to  any  other  doctor  before  you  came  to  see 
me?”  asked  the  grouchy  doctor. 

“No,  sir,”  replied  the  weak  patient.  “I  went  to  a  druggist.” 

“You  went  to  a  druggist!”  exclaimed  the  doctor.  “That 
shows  how  much  sense  people  have!  And  what  idiotic  advice 
did  the  damphool  druggist  give  you?” 

“He  told  me  to  come  and  see  you,”  replied  the  patient. 

IMPROVEMENT 

“How  are  you  getting  along  at  home  since  your  wife  went 
away?” 

“Fine.  I’ve  reached  the  highest  point  of  efficiency.  I  can 
put  on  my  socks  from  either  end.” 

ILLMANNERED 

A  fellow  who  stood  in  front  of  a  dental  display  window.  ‘  I 
think  I’ll  get  a  pair  like  that,”  he  mused. 

“Hush,”  said  his  companion,  “don’t  you  know  it’s  impolite  ta 
pick  your  teeth  in  public.’ 

JUSTIFIED 

Johnnie  was  gazing  at  his  one-day-old  brother,  who  lay  squea  - 
ing  and  wailing  in  his  cot. 

“Has  he  come  from  heaven?”  inquired  Johnnie. 

“Yes,  dear.” 

“No  wonder  they  put  him  out.” 

“Gracious.  That  skirt  is  so  tight  that  I  can  plainly  se 
what  you  have  in  your  pocket.” 

“But  I  have  no  pocket.” 

“Then  what  is  that  lump?” 

“Oh,  that’s  a  mosquito  bite.” 

UP  AND  AT  ’EM! 

“Shall  we  have  a  friendly  game  of  cai’ds?” 

“No,  let’s  play  bridge.” 
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WHERE  TO  BUY 


The  Machinery  and  Supplies  you  need, 


GENERAL  FACTORY  EQUIPMENT 


AGENTS  for  Machinery  Mirs. 

w  rl  n  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Lanqsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BASKETS,  Wire,  Scalding,  Pickling,  etc. 

BELTING,  Leather. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

B-rlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  S  Co..  Inc.,  Baltimore,  Md. 

BOXES  (Metal).  Lug,  Field. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Machine  Works,  Westminster,  Md. 

BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

BUCKETS,  PAILS  AND  PANS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Food  Machinery  Corporation,  Hoopeston,  III. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MCHY.,  Fruits. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Fir.clair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Fivsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

■'ood  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

'OILS,  Cooking. 

l  eTlin  Chapman  Company,  Berlin,  Wis. 
C;-.;sholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopestown,  Ill. 
r.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

rONVEYORS  AND  CARRIERS. 

_  ;!in  Chapman  Company,  Berlin,  Wis. 

C:  isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

.  ccd  Machinery  Corporation,  Hoopeston,  Ill. 

' '  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


'ONVEYOR  BELTS,  Cloth,  Rubber,  Wire. 

F  '  lin  Chapman  Company,  Berlin,  Wis. 
f-  ■■’sholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

1  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


ONVEYORS,  Hydraulic. 

r;rlin  Chapman  Company,  Berlin,  Wis. 

<■  .’sholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 


and  the  Leading  Houses  that  supply  them. 


COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chishelm-Ryder  Co.,  Niaq[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  HOISTS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS  OR  CHOPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  STACKERS. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FLOORS. 

KETTLES,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Process,  Retorts. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagjara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Machine  Works,  Westminster,  Md. 

MIXERS 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

POWER  PLANT  EQUIPMENT. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill, 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Consult  the  advertisements  for  details. 


SEWAGE  DISPOSAL  SYSTEMS. 

Berlin  Ch^man  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SIEVES  AND  SCREENS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPEED  REGULATORS. 

Berlin  Ch^man  Company,  Berlin,  Wis 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md 
Sinclair-Scott  Co.,  Baltimore,  Md. 

SYRUPERS  AND  BRINERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Metal,  Glass  Lined,  Wood. 

Berlin  Chapman  Company,  Berlin,  Wis 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md 
Sinclair-Scott  Co,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


BEET  CANNING  MACHINERY 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  BerUn,  Wfs. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAN  MAKERS'  MACHINERY 


Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 


CORN  CANNING  MACHINERY 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin  Chapman  Company,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  HUSKERS  AND  SILKERS. 

Berlin  Chapman  Company,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS. 

Berlin  Chapman  Company,  BerUn,  Wfs. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  ’Westminster,  Md. 
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WHERE  TO  BUY  — Continued 


CORN  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  ]. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeslon,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


nSH  CANNING  MACHINERY 


Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FRUIT  CANNING  MACHINERY 


Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KRAUT  MACHINERY 


Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


MILK  CANNING  MACHINERY 


Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


PEA  CANNERS'  MACHINERY 


BLANCHERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLEANERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Berlin  Chapman  Company,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

GRADERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


HUUERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PICKING  TABLES. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


WASHERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PINEAPPLE  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PRESERVERS'  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  ^  Cg.,  Inc.,  Baltimore,  Md. 


STRING  BEAN  MACHINERY 


BLANCHERS 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Nolan  Machinery  Corp.,  Rome,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GRADERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PICKING  TABLES. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SNIPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  CANNING  MACHINERY 


EXHAUSTERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  III. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 


TOMATO  PRODUCTS  &  JUICE  MACHINERY 


COOKING  COILS  ior  Kettles  and  Tanks. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

JUICE  EXTRACTORS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

JUICE  HEATERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A-  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PULPERS  AND  FINISHERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GENERAL  FACTORY  SUPPLIES 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood),  Picking. 

Jersey  Package  Company,  Bridgeton,  N.  J. 
►Planters  Mfg.  Co.  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  Canning,  Formula.  Etc. 

A  Complete  Course  in  Canning. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

BOXES,  Corrugated  or  Solid  Fibre. 

Eastern  Box  Company,  Baltimore,  Md. 

BOXES  (Wood). 

Planters  Mfg.  Co.,  Portsmouth,  Va 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Baltimore,  Md. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co  ,  Cambridge,  Mass. 

CLEANING  COMPOUNDS,  Cleansers. 
FERTILIZER. 

INSECTICIDES.  Dusto,  Sprays. 

INSURANCE.  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 

LABELS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 
Stecher-Traung  Litho.  Corp.,  Rochester,  N.  Y. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

PASTE.  CANNERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SALT. 


SEASONINGS. 

SEEDS,  Canners',  AU  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Cone 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Northrup,  King  &  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  ill. 

SEEDS,  PEA  AND  BEAN. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Con- . 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Northrup,  King  &  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SEED,  TOMATO. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Cor.~ 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Northrup,  King  &  Co.,  Minneapolis,  Minn. 

SEED  TREATMENT. 

Bayer-Semesan  Co.,  Wilmington,  Del. 

U.  S.  Rubber  Co.,  New  York  City 

SUGAR,  DEXTROSE. 

Com  Products  Sales  Co.,  New  York,  N.  Y. 

TIN  PLATE. 


WAREHOUSING  AND  FINANCING. 

Douglas-Guardian  Warehouse  Corp.,  Chicago,  II- 
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FIRE  DEFENSE 

IS 

NATIONAL  DEFENSE 

Capacity  production  of  canned  foods 
is  necessary  to  victory. 

Let  us  advise  precautionary  measures 
which  will  help  you  maintain  uninter¬ 
rupted  production. 

LANSING  B.  WARNER,  INC. 

Canners  Exchange  Subscribers 
CHICAGO  ILLINOIS 


Tomato  Baskets 


Quality  and  Service  known  -  - 
wherever  tomatoes  are  grown 
A  trial  will  convince  you. 

JERSEY  PACKAGE  CO. 

BANK  ST.  BRIDGETON.  NEW  JERSEY 

FACTORIES;  BRIDGETON,  VINELAND,  MILLVILLE 


Plain. 

Varnished. 

Embossed. 


THE 

Simpson  sDoeller 

CO. 


BALTIMORE.MD. 


The  Double  “S”  W.  G.  Corn 

CLEANER  and  WASHER 

Three  machines  in  one-doing  a  better 
job  than  you  ever  dreamed  could  be 
done 
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Let  us  tell  you  about  it 

THE  SINCLAIR-SCOTT  COMPANY 

BALTIMORE,  MARYLAND 


,  rANS 

(/'{u6-  HEEKIN  PERSONAL  SERVICE 


3>.. 


Jf  ♦ 


••ni 


CANNED 

FOODS 

IN  FAR  AWAY 
PLACES 

There  is  an  ©id  saying  .  .  . 
•  "you  can  take  the  boy  out  of 
the  country,  but  you  can  never 
take  the  country  out  of  the 
boy".  Similarly,  you  can  be  as 
practical  as  sound  business 
judgment  dictates  in  the  opera¬ 
tion  of  a  cannery,  but  as  a  Con¬ 
ner  of  food,  you  are  in  one  of 
the  most  romantically  interesting 
businesses  in  the  world  today. 
You  keep  people  alive;  you 
feed  them  healthful,  delicious 
food  that  otherwise  they  would 
never  enjoy.  That  is  the  ro¬ 
mance  of  the  food  industry.  The 
Heekin  Can  Company  is  ready 
to  aid  you  in  that  business  .  .  . 
proud  to  be  a  part  of  it. 

THE  HEEKIN  CAN  CO. 

CINCINNATI,  OHIO 


